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Abstract
This paper aims to review how different approaches to social inquiry (e.g. pos-
itivist, postpositivist, interpretive, postmodernist and critical theory) have been
used in strategy research and how thesemain paradigms engage with strategy. In
a fragmented domain, debates typically match paradigms to schools of thought
and use the paradigm concept, sometimes even promiscuously, to examine the
underlying premises of different theories. Thus, scholars tend to overlook the
debate on philosophical meta-theoretical assumptions (ontological, epistemo-
logical and methodological) and prefer onto-epistemological approaches that
are considered to be ‘normal science’, which underestimate the contributions
of certain less traditional streams of research. This review offers a fresh view
of the philosophical foundations of the strategic literature by combining author
co-citation and content analysis of a sample of academic sources and analyses
both the meta-theoretical assumptions and the basic paradigmatic assumptions
for central constructs that strategy researchers attach to their frameworks (e.g.
strategy, environment, firm and strategist). This endeavour enables scholars who
work in amultidisciplinary field to gain a better understanding of the philosoph-
ical beliefs, principles and conventions held by different research communities
and theoretical approaches. Exposing the underlying assumptions, as is done
in this study, is a key step in theory development. Hence, this review can help
researchers, young scholars and doctoral students navigate a confusing research
landscape, problematize the existing literature and set new research questions.

INTRODUCTION

Originating in the early 1960s, strategic management was
widely accepted as a scientific field by the 1980s, when
economists controlled the arena. Although the field has
witnessed dramatic and successful progress since then
(Hitt et al., 2004; Leiblein & Reuer, 2020), the continuous
alternation of dominant schools of thought and refocusing
of the field have led to polarization and fragmentation
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(Durand et al., 2017; Sanchez & Heene, 1997; Stonehouse
& Snowdon, 2007), which has shaped the accumulation
of knowledge (Camerer, 1985; Carlson & Hatfield, 2004;
Summer et al., 1990). To study the evolution of the field,
scholars have proposed classifications of schools or mod-
els of strategy (Chaffee, 1985; French, 2009; Knights &
Morgan, 1991; Martinet, 1997; Mintzberg & Lampel, 1999;
Rouleau & Seguin, 1995; Whittington, 1993). Scholars
have also introduced concepts from the philosophy and
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sociology of science, including dominant designs (Her-
rmann, 2005), the Lakatosian idea of a research pro-
gramme (Farjoun, 2002; Teece, 1990) and especially the
Kuhnian paradigm concept (Ansoff, 1987; Camerer, 1985;
Combe, 1999; Dagnino, 2016; Prahalad & Hamel, 1994;
Rasche, 2008; Sanchez & Heene, 1997; Schendel, 1994).
Following Kuhn’s (1970) conceptualization of

paradigms, strategic management has been recognized
as a multiparadigmatic body of research. As Calori (1998,
p. 284) suggests, one ‘unifying paradigm’ does not exist,
whereas the combination of interdisciplinary roots and
theoretical incommensurability has made it doubtful that
a single dominant or unifying ‘paradigm will ever govern
the field’ during a period of normal science (Leiblein
and Reuer, 2020; Schendel, 1994, p. 2). Although many
strategy scholars consider the paradigmatic discussion to
be overly ambitious (Volberda, 2004) or do not see Kuhn’s
(1970) revolution-driven idea as the best framework for
understanding the scientific progress of the strategy field
(Durand et al., 2017; Rumelt et al., 1994), Kuhn’s (1970)
model remains highly influential in management research
(Shepherd and Challenger, 2013). Indeed, not only is the
paradigm concept popular in strategy debates (Ansoff,
1987; Camerer, 1985; Combe, 1999; Dagnino, 2016; Prahalad
& Hamel, 1994; Rasche, 2008; Sanchez & Heene, 1997;
Schendel, 1994), but the presence of multiple paradigms in
strategy research has also guided the process of knowledge
accumulation (Carlson and Hatfield, 2004).
However, most previous paradigmatic discussions in the

strategy field typically match paradigms to theories or
schools of thought while understanding the paradigm con-
cept in the Kuhnian sense. Moreover, the paradigmatic
debates among strategic management scholars are quite
scattered, although such debates in organization science
have been intense and have led to controversies that took
the form of paradigm wars between the late 1980s and
mid-1990s (Cannella and Paetzold, 1994; Donaldson, 1999;
Jackson & Carter, 1993; Pfeffer, 1993; Willmott, 1993). Ear-
lier studies tend to overlook the debate on philosophical
meta-theoretical assumptions (ontological, epistemologi-
cal and methodological) and undervalue less traditional
streams of research. These circumstances have led to a
state of ‘resounding silence’ (Whipp, 1999, p. 19) and call
for an ‘explicit philosophical debate in strategy literature’
(Mir and Watson, 2001, p. 1170), particularly more post-
Kuhnian paradigmatic explorations, which accept ‘multi-
paradigmaticism’ (McKelvey, 1997) in the preparadigmatic
social fields (Burrell and Morgan, 1979; Cunliffe, 2011;
Deetz, 1996; Gioia & Pitre, 1990;Morgan& Smircich, 1980).
FollowingRasche’s (2008, p. 35) call for an approach that

combines the ideas of Kuhn (1970) and Burrell and Mor-
gan’s (1979) notion of meta-paradigms, this paper scruti-
nizes the strategy research by identifying its main schol-
arly communities and deconstructing the meta-theoretical

premises and underlying assumptions embedded in the
most popular theories in the field. Although taxonomies
have evolved to reflect the evolution of social paradigms,
the social sciences have typically been organized around
contending paradigms such as positivist, postpositivist,
interpretive, postmodernist and critical theory (Guba and
Lincoln, 1994; Lincoln et al., 2018). This paper aims not to
discuss these sociological paradigms deeply, which many
experts have already done (Cunliffe, 2011; Deetz, 1996;
Gephart, 2004; Hassard & Cox, 2013), but rather to review
how different approaches to social enquiry have been used
in strategy research and how the main paradigms engage
with strategy.
To achieve its goal, the paper first builds a paradigmatic

interpretation of the strategy field by combining author
co-citation and content analysis of a sample of academic
sources. Next, after isolating scientific communities, the
study intends to isolate theories, discuss their underlying
assumptions and illuminate four onto-epistemological
spaces conceptualized as meta-paradigms. Thus, the
contribution of this review to the strategic management
literature is twofold. First, it offers a fresh view of the
philosophical foundations of the strategic literature by
recognizing and describing the four main meta-paradigms
in strategic management. Second, it scrutinizes the basic
model problems and meta-theoretical assumptions (onto-
logical, epistemological and methodological) of the main
strategy meta-paradigms. This endeavour enables scholars
who work in a multidisciplinary field to gain a better
understanding of the philosophical beliefs, principles and
conventions held by different research communities and
theoretical approaches. Exposing the underlying assump-
tions, as is done in this study, is a key step in theory
development (Alvesson and Sandberg, 2011; Makadok
et al., 2018). Hence, this review can help researchers,
young scholars and doctoral students navigate a confusing
research landscape, problematize the existing literature
and set new research questions.

THE PARADIGM CONCEPT IN
ORGANIZATIONAL INQUIRY

In organizational inquiry, ‘the term paradigm has become
promiscuous’ (Johnson and Duberley, 2000, p. 88) and
‘holds different meanings to different researchers’ (Carl-
son and Hatfield, 2004, p. 274). These views are not
surprising, particularly considering both the lack of
clarity of Kuhn’s paradigm concept (McKelvey, 1999;
Pinder & Moore, 1980) and the fact that Kuhn himself
uses the term ‘paradigm’ in over 20 senses (Masterman,
1970; McKelvey, 1999; Morgan, 1980). Morgan (1980,
pp. 606–607) groups these uses into three broad categories:
first, ‘as a complete view of reality’; second, ‘as relating to
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the concrete use of specific kinds of tools and text for the
process of scientific puzzle solving’; and third, ‘as relating
to the social organization of science in terms of schools
of thought connected with particular kinds of scientific
achievements’. Similarly, Carlson and Hatfield (2004)
conclude that the term ‘paradigm’ in strategy research
alternatively refers to the specific phenomena that must
be studied, the specific theory or hypothesis being used
to explain the relevant findings, and the methodological
approach used to conduct the research.
Organizational and strategy scientists typically refer

to the concept of paradigm and associate it with the
idea of a school of thought or even theory. Davis (2010)
concludes that the main theories from the 1970s (a
handful of paradigms) still dominate the research in
organizational theory, whereas Donaldson (1995, p. 4)
considers these alternative organizational theories to
be antithetic and incommensurable ‘paradigms in the
Kuhnian sense’, which have their own axioms and the-
oretical ideas, language and set of supporters that form
a scholarly community. A similar position is taken by
Aldrich (1988) in his participation in the paradigmatic
debate.
Most previous paradigmatic discussions in the strat-

egy field have also matched paradigms to theories or
research streams (Dagnino, 2016; Furrer et al., 2008;
Gavetti & Levinthal, 2004; MacIntosh & MacLean, 1999;
McKiernan, 1996; Teece et al., 1997). Following a ‘bal-
anced pluralism’ view – such as that advocated by Foss
(1996a, p. 4) – paradigms are understood as different
‘theoretical alternatives’ that use models drawing on
different core assumptions to examine the same phe-
nomenon. While using paradigms in the ‘Kuhnian’
sense, strategy researchers typically examine the core
premises included in the model problems of different
theories. These scholars focus mainly on the discussion
of incommensurability, alternately calling for eclecticism
and pluralism (Foss, 1996a; Mahoney, 1993; Schoemaker,
1993; Thomas & Pruett, 1993), integration (Combe, 1999;
Durand et al., 2017) and cross-fertilization (Mahoney, 1993;
McKiernan, 1997; Montgomery, 1988; Seth & Thomas,
1994). Moreover, like organizational inquiry, strategy
research has traditionally been dominated by the positivist
(functionalist–managerialist) approach (McKelvey, 1997,
2003), which sees strategy as rational planning and control
(formulated and implemented by functional managers).
Consequently, previous studies tend to overlook the
debate on philosophical meta-theoretical assumptions
(ontological, epistemological and methodological) when
addressing the paradigmatic discussion and typically
prefer approaches that are considered to be ‘normal
science’, which underestimate the contributions of certain
less traditional, that is nonpositivist, streams of research
(Carter et al., 2010; Pettigrew et al., 2002).

The concept of paradigms remains influential in
management research (Shepherd and Challenger, 2013),
whereas the paradigmatic discussion is still a powerful
tool (Hassard, 2016) to understand the philosophical
foundations of the strategy field. It identifies the lack of a
single disciplinary matrix (Kuhn, 1970) and emphasizes
the roots of incommensurability. Although Kuhn’s (1970)
model may be better suited to natural sciences and has
been harshly criticized (McKelvey, 1999), later paradig-
matic developments accept the compatibility between
incommensurability and the simultaneous existence
of several paradigms in (preparadigmatic) social fields
(Johnson and Duberley, 2000). For instance, Burrell and
Morgan (1979) abstract the paradigm concept as a set of
assumptions related to ontology, epistemology, human
nature and methodology. Using a four-quadrant matrix
scheme outlined by two fundamental debates in its axes
(the objectivist vs. subjectivist philosophy of science and
the sociology of regulation vs. the sociology of change),
these authors suggest the simultaneous existence of four
meta-paradigms in social fields: functionalist (objective–
regulation), interpretive (subjective–regulation), radical
humanism (subjective–radical change) and radical
structuralism (objective–radical change).
Although the framework of Burrell and Morgan (1979)

has been ‘critiqued’ (Willmott, 1993), it has also been
‘defended’ (Jackson and Carter, 1991, 1993). Many scholars
have organized the social sciences around paradigms
following the legacies of Burrell and Morgan’s (1979)
classification (Baronov, 2016; Blaikie, 2007; Blaikie &
Priest, 2017; Cunliffe, 2011; Deetz, 1996; Gephart, 2004;
Johnson & Duberley, 2000; Lincoln et al., 2018; Scherer
et al., 2015). Consequently, Burrell and Morgan’s (1979)
framework remains a reference (Cunliffe, 2011, p. 649) and
constitutes ‘a goodmap to navigate the theory pluralism of
strategy. . . ’ (Scherer, 1998, p. 153). However, the methods
of philosophically theorizing in organization theory have
changed since Burrell and Morgan’s (1979) model was first
introduced, which has eroded the subjectivity–objectivity
division and stimulated the legitimation of not only a
number of synthetic perspectives – such as the structura-
tion theory and critical realism – but also the postmodern
turn (Hassard, 2016; Hassard & Cox, 2013).
In this advancement, some paradigms have shown con-

fluence (Lincoln et al., 2018). As a result, the boundaries
between some of the traditional paradigms became con-
ceivable only for analytical convenience. Thus, the blur-
ring of boundaries between the interpretive and critical
approaches to social inquiry (Prasad and Prasad, 2002)
resulted in the critical ethnography and critical hermeneu-
tic positions, among others (Prasad, 2005). Moreover,
so-called ‘post traditions’ also have strong connections to
and affinities with critical traditions (Prasad, 2005; Will-
mott, 2005), which has led some scholars to treat them as
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part of the same group (Alvesson and Deetz, 2000, 2006).
Consequently, the work of Burrell and Morgan (1979) has
been extended (Gioia and Pitre, 1990; Morgan & Smircich,
1980) and revisited (Cunliffe, 2011; Deetz, 1996; Hassard &
Cox, 2013).
This paper adopts a definition that describes paradigms

‘. . . as universally recognized scientific achievements that
provide model problems and solutions by referring to a
certain methodology and meta-theoretical assumptions’
(Rasche, 2008, p. 35). Accordingly, this study analyses both
the meta-theoretical assumptions (ontology, epistemology,
human nature and methodology) and Kuhn’s (1970) basic
paradigmatic assumptions regarding central constructs
(e.g. strategy, environment, firm and strategist) that strat-
egy researchers attach to their frameworks to determine
the model problem and its solution. In this way, this study
takes the following paradigms as a starting point: positivist,
critical realist, interpretive, critical theory and postmod-
ernist (Table 1).

METHODOLOGY

The present paper follows amultiple-step research process
to isolate themain paradigms in strategy research. The pro-
cess starts from a systematic literature review methodol-
ogy (Tranfield et al., 2003) and includesmultiple steps. The
first step followsKuhn (1970, p. 176), who suggests that ‘sci-
entific communities can and should be isolated without
prior recourse to paradigms; the latter can then be discov-
ered by scrutinizing the behaviour of a given community’s
members’. Citation patterns were suggested as a potential
approach to detecting paradigms (Nerur et al., 2008). Thus,
a dataset of relevant articles was identified, and the related
bibliometric information was downloaded to conduct a
co-citation analysis to recognize these invisible colleges
(Vogel, 2012) that share ‘formal and informal commu-
nication networks, including those discovered in corre-
spondence and in the linkages among citations’ (Kuhn,
1970, p. 178). Based on the resulting co-citation network,
the main theories in strategic management were identi-
fied, and basic assumptions of these theories were isolated
(based on the content analysis of key sources). The next
step includes an analysis that groups the main theories
into meta-paradigms based on their onto-epistemological
assumptions.
In this context, the data collection follows a two-step

approach. First, the bibliometric information of the 2774
articles published in the Strategic Management Journal
(SMJ) since 1980 was first downloaded (available in Else-
vier’s Scopus database on 19 August 2019). To guarantee
plurality, the main keywords in these articles (Table 2)
were used to identify a second sample of 3330 articles from

the journals included in the Academic Journal Guide 2018
(AJG3, AJG4 and AJG4* journals) by introducing selected
keywords into Elsevier’s Scopus search engine.
A co-citation analysis was conducted to represent the

intellectual structure of the field. Co-citation analysis has
been used to analyse both the entire field of strategic man-
agement (Nerur et al., 2008; Ramos-Rodríguez and Ruíz-
Navarro, 2004) and different theories within the field, such
as the resource-based view (Acedo et al., 2006) and the
dynamic capabilities approach (Di Stefano et al., 2010;
Vogel and Güttel, 2013). Following Nerur et al. (2008), we
chose author co-citation analysis because it best represents
the social construction of the research field (Zupic and
Čater, 2015). By analysing the number of times that a pair
of authors are cited together in the same document, the
method aims to identify not only contributors who offer
similar ideas but also boundary-spanning scholars (Nerur
et al., 2008). Using the VOSviewer software (van Eck et al.,
2010), the co-citation analysis is based on the core 750
authors who meet the threshold of 100 citations. This
threshold is the optimal solution for coping with the trade-
off between accuracy and clarity in the resulting picture.
Next, a set of substantive keywords was isolated to find

relevant articles regarding paradigms in the strategic man-
agement field (Table 2). We searched for (published and
in-press) articles from AJG3, AJG4 and AJG4* journals by
entering selected keywords in the search engine of Else-
vier’s Scopus. To avoid obtaining unrelated articles, we
required items to contain aminimumof one of the selected
primary keywords in its title, keywords or abstract. To
ensure the articles’ substantive relevance, we also required
that each article include a minimum of one of the selected
supplementary words in their text (Newbert, 2007).
The first round of searching returned 1625 hits. Next,

articles from unranked or low-ranked journals (AJG1 and
AJG2) were excluded. After scanning for relevance by
reviewing the abstracts, 230 articles were preselected. The
selection criteria included articles that (1) explain the his-
torical evolution of the strategic management field, (2) dis-
cuss or bridge different schools or paradigms in the field,
(3) discuss contributions from another field to strategic
management or (4) focus on the research agenda at var-
ious moments in time. Other major databases were used
to identify missing articles, such as ABI Inform Com-
plete, Ebsco, Emerald, Sage Journals, Springer and Tay-
lor & Francis Online. After adding 70 new items, the final
sample comprised 300 AJG3, AJG4 and AJG4* articles.
AJG1 and AJG2 journals, books and book chapters were
excluded from the search. Nevertheless, some articles from
low-ranked or unranked journals and several books were
considered because they explicitly discuss the foundations
of the strategy field (e.g. Kay et al., 2003; Pettigrew et al.,
2002; Rumelt et al., 1994; Whittington, 2010).
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PARADIGMS IN STRATEGIC
MANAGEMENT

Business strategy emerged as a research arena in the 1960s
(Rumelt et al., 1994). Andrews (1971), Ansoff (1965) and
Chandler (1962) are considered to be the founding fathers
of the strategy field (Furrer et al., 2008). Their classic mod-
els are jointly referred to as the ‘business policy and plan-
ning’ research and represent the origins of the so-called
design and planning strategy schools. In the 1960s, strat-
egy research was normative, and generalizations emerged
from case studies and were translated into practice due
to the intervention of large consulting firms (Ghemawat,
2002; Rumelt et al., 1994). The 1970s witnessed the slow
takeover of the field by research rooted in organization
theory, sociology and political science, which was con-
ceptually based on various theories such as population
ecology (Hannan and Freeman, 1977), contingency the-
ory (Burns and Stalker, 1961; Lawrence & Lorsch, 1967)
and resource dependence theory (Pfeffer and Salancik,
1978). New insights into organizational economics also
entered the strategy discussion. In particular, transac-
tion cost economics (Williamson, 1975) and agency theory
(Fama and Jensen, 1983; Jensen & Meckling, 1976) influ-
enced the development of strategy inquiry. The ‘brewing’
studies (Hatten and Schendel, 1977; Hatten et al., 1978)
linked organizational resource choices and firm perfor-
mance by emphasizing the importance of firm hetero-
geneity and conduct and the relevance of environmen-
tal factors. Moreover, scholars from Harvard’s Economics
Department (Caves and Porter, 1977; Hunt, 1972) who were
linked to the IO tradition reinterpreted the structure–
conduct–performance (SCP) paradigm of Bain (1951, 1956)
and Mason (1939).
Influenced by IO research, the positioning approach

(Buzzle et al., 1975; Gale & Branch, 1982; Henderson, 1970)
– particularly Porter’s (1980) framework – became domi-
nant in the 1980s and early 1990s (Prahalad and Hamel,
1994, p. 15). Firm performance was assumed to rest on a
firm’s capacity to create and sustain a competitive advan-
tage with respect to its competitors in the same industry or,
that is, on how well the firm positions and differentiates
itself in the industry (Hoskisson et al., 1999, p. 426). The
resource-based view (RBV) (Barney, 1991; Peteraf, 1993;
Wernerfelt, 1984), which emerged in the late 1980s, implied
a refocus on the firm (Hoskisson et al., 1999, p. 241). The
RBV argues that a firm’s unique resources and capabili-
ties explicate the possession of a competitive and sustain-
able advantage over competitors (Barney, 1991). Addition-
ally, drawing on Polanyi’s (1962, 1967) distinction between
explicit and tacit knowledge, the knowledge-based view
(KBV) brought other discussions to the field, including
ideas such as organizational learning, knowledge creation

and knowledge management (Cohen and Levinthal, 1990;
Grant, 1996; Kogut & Zander, 1992; Nonaka & Takeuchi,
1995). Finally, the dynamic capability view (DCV) (Eisen-
hardt and Martin, 2000; Helfat et al., 2007; Teece et al.,
1997) incorporated the contributions of the ‘Kirznerian,
Schumpeterian, and evolutionary theories of economic
change’ (Teece, 2007, p. 1325).
Strategy scholars typically differentiate between the

research on the strategy content and the research on the
strategy process; the former focuses on linking decisions
and structures to outcomes, and the latter focuses on
activities that drive and sustain the strategy (Huff and
Reger, 1987). After its initial dominance in the 1960s, the
strategy process research developed in the shadow of
the above-described economics-based strategy content
research. From the late 1970s to the early 1990s, strategy
process research was dominated by simple and holistic
(Bower, 1970; Galbraith, 1977; Miles & Snow, 1978; Van de
Ven et al., 1989) studies grounded in contingency theory
and the concept of ‘fit’ (Chakravarthy and Doz, 1992, p. 8).
These empirical studies integrate a body of research that
gained momentum (Donaldson, 1987; Fredrickson, 1986;
Hinings & Greenwood, 1988; Miller, 1986, 1987; Miller &
Friesen, 1984; Mintzberg, 1979; Tushman & Romanelli,
1985) and persisted even later (Amburgey and Dacin, 1994;
Miller, 1996; Short et al., 2008). In addition, a group of
cognition scholars (Walsh, 1995) built on the works of the
Carnegie tradition (Cyert and March, 1963) and applied
‘cognitive and social psychology to strategic management
theory and practice’ in what Powell et al. (2011) call the
‘behavioral strategy’ school. Cognitive theories focus on
‘knowledge structures, memory, attention, attribution,
and problem solving’ (Huff et al., 2000, p. 29).
The late 1980s and early 1990s witnessed a reduction

in the traditional process research on strategic planning
(Whittington andCailluet, 2008),whereas a group of schol-
ars (Burgelman, 1991; Chaffee, 1985; Mintzberg, 1994; Pet-
tigrew, 1992; Quinn, 1989; Van de Ven, 1992) introduced
new ‘perspectives based on politics, sociology and organi-
zation theory’ (Booth, 1998, p. 257). This evolution involved
a departure from the prescriptive planning and design
schools and a conceptualmigration toward a greater recog-
nition of the role of context, values, culture and politics
in strategic thinking (Ezzamel and Willmott, 2004, p. 44).
Introduced in the 1970s, the role of the emergent approach
was particularly relevant, whereas a set of publications by
Johnson (1987), Pettigrew (1985, 1992, 1997) and Van de Ven
(Van de Ven, 1992; Van de Ven et al., 1989) can also be
viewed as the seeds of a fresh approach within the strat-
egy process tradition. Thus, European academics noted the
need tomove ‘beyond economics towards sociology’ with a
pluralist ‘post-Mintzberian’ agenda (also see Jarzabkowski
and Whittington, 2008; Vaara & Whittington, 2012). Thus,
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F IGURE 1 The intellectual structure of the strategy field [Colour figure can be viewed at wileyonlinelibrary.com]

the strategy-as-practice (s-as-p) strand of research became
the most recent approach to extend the traditional strategy
process views.
The largest part of the above consummated strategy con-

tent and process research has its origins in informal col-
legial networks (Crane, 1972) that facilitate the organiza-
tion and intellectual advancement of a scholarly domain
(Vogel, 2012). Through social processes, the members of
a scientific community contribute to building and legiti-
mating the field of knowledge (Hambrick and Chen, 2008;
Whitley, 1984a). Scholarly communities, their key mem-
bers and their theoretical underpinnings and behaviour
must be identified before isolating paradigms (Kuhn,
1970).

Structuring strategicmanagement research

Based on the author co-citation analysis, this paper broadly
overviews the intellectual structure of the field after 50
years of evolution to isolate different scholarly communi-
ties in strategy research. The co-citation network exposes
four scholarly communities (Figure 1). At the top is (1)
the literature on top management teams and corporate
governance (e.g. Hambrick, Hitt, Zajac). At the bottom

is the research on (2) the strategy process and strate-
gic decision-making (right-hand side, e.g. Eisenhardt,
Miller, Mintzberg), (3) competitive strategy and compet-
itive advantage (middle, e.g. Barney, Porter, Teece) and
(4) international business and strategic alliances (left-hand
side, e.g. Gulati, Kogut, Singh). Communities 1 and 4 focus
on corporate strategy, community 2 focuses on competi-
tive strategy and community 3 brings together studies with
these two focuses (Feldman, 2020). Although these com-
munities involve diverse research streams, the network
showing the communities was selected for the sake of clar-
ity. These communities are separated by structural holes
but bridged by ‘boundary-spanning’ (Nerur et al., 2008)
members (e.g. Barney, Eisenhardt, Hambrick, Hitt, Kogut,
March, Pffefer, Williamson).

Theories and their basic assumptions

In accordance with the historical evolution of the strat-
egy domain, an analysis of the intellectual structure of
the strategy field reveals the multidisciplinary roots of
the strategic management field. Numerous theories have
been used, many of which were born within the strate-
gic management field, while other theories were borrowed
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from other disciplines (Kenworthy and Verbeke, 2015).
Although a co-citation analysis reveals the use of a large
number of theories, not all have the same degree of popu-
larity (see Table A1 in the Appendix for a comprehensive
list). Kenworthy and Verbeke (2015, p. 181) recently identi-
fied 194 theories in strategic management but found that
‘only ten theories were tested more than ten times’.
As shown in Table 3, some theories are more popular

and are used by different communities. The co-citationnet-
work yields evidence of two types of theories (for more
details on the interpretation of the co-citation network,
see Table A1 in the Appendix). First, ‘exogenous the-
oretical influences’ (Nerur et al., 2008) from organiza-
tion economics are commonly used as conceptual appara-
tuses to build frameworks and to test particular hypothe-
ses (e.g. agency theory, transaction cost economics, pop-
ulation ecology, institutional theory and resource depen-
dence theory). Second, endogenous theories were devel-
oped within the strategic management field, such as the
SCP framework (IO), RBV, KBV, DCV, the competitive
dynamics approach and the strategy process stream of
research.
The above-listed theories coincide with the theories

pointed out by previous review studies as themost relevant
in strategic management (Furrer et al., 2008; Kenworthy
& Verbeke, 2015; Nerur et al., 2008; Ramos-Rodríguez and
Ruíz-Navarro, 2004). However, understanding the man-
ner in which researchers construct the ‘world of strategy’
based on the different assumptions that they attach to their
strategic realities (Rasche, 2008, p. 3) is a necessary step in
the identification of paradigms. Accordingly, Table 3 sum-
marizes the basic assumptions included in the ‘Kuhnian’
model problem of the above-identified approaches to strat-
egy (Tables A2 and A3 in the Appendix offer an in-depth
look at the basic assumptions that underlie the endoge-
nous approaches).

Meta-paradigms and their assumptions

Until the publication of the foundational studies by Ansoff
(1965), Chandler (1962) and Learned et al. (1965), strategy
was characterized by pragmatic realism over abstraction,
and normative generalizations were proposed based on
the case studies of organizational success. Although ‘[in]
the 1960s, there was a more coherent and widely accepted
set of premises, assumptions, instruments, and techniques
that were well known as the business policy framework’
(Scherer, 1998, p. 148), the strategy field was ‘striving for
status’ ‘until about 1980’ (Hambrick and Chen, 2008, p.
38). Certainly, there are conceptual differences in the three
foundational works. Ansoff and Andrews were influenced
by Chandler’s strategy–structuremodel (Harris andRuefli,

2000) and focused on the development of tools and best
practices through the application of an inductive research
methodology (essentially, case studies), and the work
of Chandler and Ansoff was ‘notable for its rationalism
and driving economic determinism’ (Whipp, 1999, p.
11). Indeed, Chandler’s (1962) empiricist and positivistic
approach (Amitabh and Gupta, 2010) was designated the
cornerstone of Cartesian philosophy in the field of strategy
(Clegg et al., 2004, p. 22).
After a shift towards a more rigorous conceptualiza-

tion of science in the 1970s, which included theory bor-
rowing from organization theory, sociology, political sci-
ence and organizational economics, strategicmanagement
became accepted as a scientific field in the early 1980s.
Donaldson (1995, p. 23) acknowledges the paradigmatic
differences between organizational economics and organi-
zational sociology (in terms of their core theoretical sto-
ries and propositions, language and methods). Regardless,
the move towards a new research style involved deductive
(rather than inductive) methods for testing hypotheses,
large databases, multivariate statistical methods, econo-
metric analysis and the predominance of Popper’s falsifica-
tion philosophy (Rumelt et al., 1991, p. 8), which currently
dominates the field (Foss and Hallberg, 2017).
Considering a paradigm to be a complete view of real-

ity (Morgan, 1980), the analysis moves from theories (and
their basic assumptions) to paradigms based on meta-
theoretical assumptions (ontology, epistemology, human
nature and methodology). The analyses confirm the dom-
inance of a group of theories, which, based on their
basic assumptions, expose fourmeta-paradigms. Themain
meta-paradigms are (1) contemporary positivism (a real-
ist, positivistic and functionalist paradigm), (2) contem-
porary realism, (3) interpretive paradigms (hermeneu-
tic/interpretive/social constructionism) and (4) critical
postmodernism (Figure 2). Next, this paper reviews how
different academics engaged with these meta-paradigms
considering the previously recognized post-Burrell and
Morgan paradigmatic confluence (Cunliffe, 2011; Hassard
& Cox, 2013; Prasad, 2005; Willmott, 2005).

The contemporary positivist meta-paradigm

Following Scherer and Dowling (1995), the first meta-
paradigm is labelled ‘contemporary positivism’. This
paradigm embodies ‘the dominant linear and rational
approaches to strategy’ (Booth, 1998, p. 258). By drawing on
the hypothetical–deductive tradition (Martinet, 2008), cor-
porate strategy models ‘relied on the Cartesian paradigm’
(Calori, 1998, p. 285), employed static assumptions from
neoclassical economics and the IO tradition as the pri-
mary conceptual framework (Chakravarthy andDoz, 1992)
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F IGURE 2 Onto-epistemological positions in strategy research [Colour figure can be viewed at wileyonlinelibrary.com]

and reduced contexts to a set of contingent variables (Mar-
tinet, 2008). Smircich and Stubbart (1985, p. 724) note
that in mainstream strategic management research, ‘the
objective environment [as assumed by strategic choices and
environmental determinists] may be accurately [rational-
ity] or inaccurately perceived [bounded rationality], but
in either case, the task of strategic managers is to main-
tain congruence between environmental constraints and
organizational needs’ (text in italics added). Single-reality
organizations, their resources and their (deterministic)
environments are conceived as given and detached enti-
ties; they are external to both researchers and strategies,
their relationships follow quasi-universal fixed causal laws
that apply across time and space, and they can be stud-
ied by applying the methods of natural science (Blaikie,
2007; Scherer & Dowling, 1995). Because of the domi-
nance of this worldview, the strategic management field
has been described as prematurely stuck in a ‘normal sci-
ence straightjacket’ (Bettis, 1991, p. 315).
Although the underlying sets of core assumptions

attached to the model problems of the schools included in
this paradigm reveal some differences in scholars’ strategic
realities, these contemporary positivist traditions share or
at least do not challenge a conventional understanding of
strategizing. Given the many nuances discussed by Don-
aldson (1996), who concludes that contingency theory is
the only fully positivist perspective if a strict approach is
adopted in the assessment, these approaches build on a few

taken-for-granted implicit assumptions (Rasche, 2008).
First, the ideas of fit and adaptation view the ‘organiza-
tion and environment as two separate entities’ (Rasche,
2008, p. 4), rest on the assumption of a ‘given’, ‘objec-
tive’ and ‘unique’ (one-for-all) environment and accept the
existence of (a certain level of) environmental determin-
ism. Second, the existence of linear, rational and delib-
erate thinking requires the separation of strategy formu-
lation (the CEO/planners) and strategy implementation
(middle management) into two different entities (Rasche,
2008). Third, the ‘fullness of strategic rules and resources’
indicates the existence of ‘generalizable’ and ‘decontextu-
alized’ solutions to strategic research problems (Rasche,
2008), such as Andrews’ (1971) SWOT analysis, Barney’s
(1991) VRIN/O analysis and the generic strategies of Miles
and Snow (1978) and Porter (1980).
The underlying ‘realistic’ ontological assumptions and

modernist/positivist epistemology are at the core of many
approaches to and theories of the firm that have influenced
strategic management research since the late 1970s (Bur-
rell and Morgan, 1979; French, 2009; Johnson & Duber-
ley, 2000). This worldview follows what Burrell and Mor-
gan (1979) call the subject–objectmodel of inquiry (Scherer
and Dowling, 1995) and other modes of explanation, such
as functionalism and rational choice theory (Scherer,
2005). Relevant examples are transaction cost economics,
agency theory (from organizational economics) and Miles
and Snow’s (1978) typology of strategic action (Mir and
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Watson, 2000). This paradigm also encompasses diverse
strategy content approaches, such as the positioning school
and Porter’s strategy typology, the RBV approach (Ezza-
mel and Willmott, 2008; Mir & Watson, 2000), compet-
itive dynamics, strategy–structure streams (which origi-
nated from Chandler’s contingent approach) and the con-
figurational approach (Ezzamel and Willmott, 2008). For
example, Porter’s economic theory of strategy builds on
a realist ontology and a positivist epistemology, assumes
(moderate) determinism (with only a minor opportunity
to change structure through conduct) and uses a nomo-
thetic methodology that combines modelling with case
studies (Hoskisson et al., 1999; Rasche, 2008; Smircich &
Stubbart, 1985). Although the RBV was considered to be a
new paradigm (Rasche, 2008; Rouse & Daellenbach, 1999),
Booth (1998, p. 258) concludes that ‘there are no appar-
ent ontological, epistemological or methodological differ-
ences’ between proponents of the RBV and the ‘hitherto
dominant “design”, “planning” and “positioning” schools’.
French (2009, p. 64) expresses a similar viewpoint and con-
cludes that the ideas of the RBV ‘remain firmly bounded
in the linear Modernist paradigm’. Above all, the content-
driven approaches to strategy share ‘assumptions of eco-
nomic rationality and Newtonian conceptions of equilib-
rium and stability’ (MacIntosh andMacLean, 1999, p. 298).
Although Furrer et al. (2008, p. 4) conclude that the

strategy process and content approaches draw on ‘very
different ontological and epistemological perspectives’,
many strategy process approaches are part of the posi-
tivist paradigm. Examples include the planning and design
schools (Ezzamel and Willmott, 2008), which gather a
number of positivist empirical process studies that were
conducted in the late 1970s and early 1980s (Lorange, 1980;
Lorange & Vancil, 1977; Steiner, 1979; Vancil & Lorange,
1975) and Van de Ven’s dialectic studies on the strategy
process (Sminia, 2009). Although it has been described
as embracing empirical realism as a research orientation
(Sminia, 2009), strategy as an emergent process (Mintzberg
andWaters, 1985) is a different case and has been classified
as part of the interpretive paradigm (Rantakari and Vaara,
2016). In any case, according to Knights andMueller (2004,
p. 57), the classic process school is unable to problema-
tize ‘the clear cut separation between planning and imple-
mentation or between organization and environment’. In
addition, although strategies are decided, there is ‘a fail-
ure to theorize the changing identities of corporate deci-
sion makers’. Therefore, Knights andMorgan (1991, p. 267)
conclude that ‘despite criticisms of linear explanations of
social and organizational practices’, process theory ‘has a
leaning toward causal analysis that prevents it from fol-
lowing the full logic of a hermeneutic epistemology’ and
theorists ‘still cling to certain positivist attempts to iden-
tify and perhapsmeasure causal processes. . . ’. The remain-

ing paradigmswere developed in response to the dominant
rational models (Calori, 1998).

The contemporary realist meta-paradigm

The next meta-paradigm is labelled ‘contemporary real-
ism’. According to Cunliffe (2011), contemporary realists
are a broad group, which in the case of strategy inquiry
includes approaches with objectivist ontology and sub-
jectivist epistemology, such as critical realists (Miller and
Tsang, 2010) and strategy pragmatism (Powell, 2002, 2003).
Cunliffe (2011) also includes several other approaches in
this meta-paradigm, such as critical theory and (anti-
essentialist) actor network theory (ANT). However, due to
the manner in which their ideas have been used in the
field of strategic management, this paper focuses only on
the critical realist philosophical position (and the related
work of certain process theorists). For instance, although
the present study acknowledges that different authors view
ANT as a poststructural position (Hassard and Cox, 2013),
strategy contributors to ANT are included in the ‘transi-
tion zone’ between the critical realist and interpretative
worldviews. Instead, some discursive forms of critical real-
ists are clustered in this study with critical scholars as part
of the approach called critical postmodernism (Alvesson
and Deetz, 2006).
Among the contemporary realist approaches, interest

in critical realism has been increasing (Miller and Tsang,
2010). Critical realism is ‘a meta-theoretical paradigm
focused on explanations of the underlying “generative
mechanisms or structures” that shape corporate agency
and the social relations that it reproduces and transforms’;
it emerged in opposition to the ‘radical or strong social
constructionist programme’ that has underpinned the ‘lin-
guistic turn’ (Reed, 2005, p. 1623). However, these philo-
sophical positions do not fully represent irreconcilable
programmes. Indeed, Reed (2009, p. 97) identifies three
critical realist research streams that have influenced crit-
ical management studies (CMS). First, an ethnographic
stream focuses onmicropolitical power relations. Second is
a research stream ‘combining historical, comparative and
discursive forms of analysis’. Third, a final stream studies
‘organizational discourses and ideologies’ and the ‘perfor-
mative impact of discursive practices’ followed by the con-
tributors to Fairclough’s (2005) critical realist approach –
that is critical discourse analysis (CDA).
Starting in the early 1990s, critical realism (Archer,

1995; Bhaskar, 1986) became an alternative approach
to organization and management research (Fleetwood,
2005; Miller & Tsang, 2010; Reed, 2005). Departing from
Giddens, Bhaskar ascribes ‘primacy to structure rather
than structuration’ and criticizes Giddens ‘for being too
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168 RABETINO et al.

voluntaristic’ (Pozzebon, 2004, p. 251). Thus, compared to
Giddens’ structuration approach, ‘Bhaskar’s realist ontol-
ogy produces a categorical distinction between human
action and social structure, seeing them as fundamen-
tally different’ (Pozzebon, 2004, p. 250). Although there are
fewer adherents of Bhaskar than adherents of Giddens, the
critical realist approach has gained support in the strate-
gic management field but still remains underrepresented
among strategy studies (Kwan and Tsang, 2001; Mahoney
& Snyder, 1999;Miller & Tsang, 2010; Tsang&Kwan, 1999).
For instance, in certain cases, s-as-p scholars have also
applied the critical realist approach (Herepath, 2014;Whit-
tington, 1989).

The interpretive meta-paradigm

The third meta-paradigm comprises studies that adopt
an interpretive position or follow different degrees of
constructivist engagement. As noted by Mir and Wat-
son (2000), a trace of a constructivist position can fur-
ther be found in studies by diverse scholars across the
strategy communities discussed in this study (Burgelman,
1983; Doz, 1996; Hamel & Prahalad, 1989; Kogut & Zander,
1992). Indeed, strategy scholars intellectualize the inter-
pretive paradigm as built on a spectrum of various onto-
epistemological positions that range from hermeneutics,
phenomenology and ethnomethodology to the Giddesian
structuration theory (ST) and Bourdeausian praxeology
(these last two approaches are located at the intersection
ofmeta-paradigms). This diversity has been acknowledged
by Mir and Watson (2001, p. 1173) and Kwan and Tsang
(2001, p. 1164), who recognize perspectives that range from
realism to relativism. In the above spectrum, located in the
‘transition zone’ (Gioia and Pitre, 1990) between the con-
temporary realist and interpretative philosophical posi-
tions, one finds constructivist studies that adopt a ‘moder-
ate constructivism’ compatible with realism (Blaikie, 2007;
Kwan & Tsang, 2001). Resulting from strategy scholars’
use of different approaches to social enquiry, this view was
considered to be an approach that ‘can be accommodated
within a critical realist framework’ (Kwan and Tsang, 2001,
p. 1163).
Drawing on an idealist ontology (with a kernel of subtle

realism) and a constructionist epistemology (Blaikie, 2007,
p. 157), the Giddesian ST approach could be located in the
‘transition zone’. By assuming ‘methodological individu-
alism’ and ‘a Cartesian split between the mental and the
physical’, this epistemological ‘building worldview’ relies
on an interpretive approach. Among its premises, this
view assumes that ‘knowledge is construed as the ability to
represent the world around us in the mind in the form of
mental images’ and sees ‘strategy making as a deliberate,

intentional and goal-driven activity’. In addition, this view
assumes that ‘the individual and society are construed
as self-contained entities interacting externally with each
other’ (Chia and Rasche, 2010, p. 34).
Through Giddens, the structurationist perspective ‘was

already influential in management and organization
studies, particularly as encapsulated in “processual”
approaches’ (Johnson et al., 2007, p. 15), as shown by
Pozzebon’s (2004) review. For instance, being influenced
by the work of Giddens and subscribing to the social
constructionist worldview, Pettigrew’s (1997) processual
analysis has been described as adopting a critical realist
research orientation (Sminia, 2009; Sminia and de Rond,
2012). A germ of a constructivist position can also be
found in the scaffolding of institutional theory (Scott, 1987)
and new institutionalism, for instance, through Giddens’
ideas (Edwards, 2016) and Bourdeau’s influence (Dimag-
gio and Powell, 1991). The article by Oakes et al. (1998) is
an example of strategy research (Prasad, 2005). In addi-
tion, some s-as-p studies have used the institutionalmacro-
mechanisms that underlie behaviours to understand the
interplay between individual activities at the micro-level,
the organization at the meso-level and the organizational
field at the macro-level (Suddaby et al., 2013).
The Giddesian ST is particularly present in the ‘con-

ventional distinction between praxis and practice’ (Whit-
tington, 2010, p. 119) and constitutes, with the Bordieu-
sian praxeology (Bourdieu, 1977, 1990) and de Certeau’s
theory on practice (de Certeau, 1984), a central compo-
nent of the conceptual scaffolding of the first generation
of s-as-p studies that focus on social practices and on
howmanagers actually implement strategy, or the ‘doings’
in strategy (Whittington, 1996, 2003, 2018). Indeed, ST
became a key approach to study the interplay between
micro-activities and macro-outcomes and abandon the
dichotomist view on the structure–action debate (Seidl
and Whittington, 2014). Whittington (2010) shows how
insights from the Giddesian approach have been exten-
sively applied (Kaplan, 2008; Mantere, 2008; Paroutis &
Pettigrew, 2007) and combinedwith other theories, such as
dynamic capabilities (Salvato, 2003), sensemaking (Balo-
gun and Johnson, 2005; Rouleau, 2005) and institutional
theory (Jarzabkowski, 2008).
Many s-as-p studies have also followed the interpre-

tive paradigm (Ezzamel and Willmott, 2008) to create
different understandings of practice and strategy based
on social constructionist epistemology (Balogun, 2005;
Wolf & Floyd, 2013) and on ‘intimate methodologies’
(e.g. ethnographic methods), whereas other studies use
alternative epistemological approaches (Chia and Rasche,
2010) or different degrees of constructivist engagement
(Grand et al., 2010). The interpretive onto-epistemological
position is maintained by the work of different scholars
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involved in decision-making and strategy process research,
which ‘emphasizes interpretative approaches to manage-
rial cognition and enactment’ (Booth, 1998, p. 259). Favour-
ing the idea of a ‘socially created symbolic world’ that
abandons ‘concrete,material organizations/environments’
(Smircich and Stubbart, 1985, p. 727), ‘interpretive research
uncovers, describes and theoretically interprets actual
meanings that people use in real settings’ (Gephart, 2004,
p. 457). Illustrations can be found in cognitive and sense-
making studies (Barr et al., 1992; Gioia & Chittipeddi, 1991;
Weick et al., 2005), although sensemaking scholars have
mixed onto-epistemological assumptions and oscillate and
act over time like ‘. . . interpretivists, functionalist, radi-
cal humanists, and radical structuralist’ (Weick, 1995, p.
35). Some s-as-p scholars have used the Weickian idea
of sensemaking to scrutinize strategizing processes from
the bottom up, where middle managers’ cognition plays
an active role in retrospectively and prospectively con-
structing the emergent strategic logic of an organization
through collective and socially constructed processes of
shared understanding and sensemaking (Rouleau, 2005;
Rouleau & Balogun, 2011).
Other s-as-p studies that apply Vygotsky’s (1978) activ-

ity theory and the situated learning approach (Lave and
Wenger, 1991) are also part of the interpretive paradigm
(Jarzabkowski, 2003, 2005; Miettinen & Virkkunen, 2005;
Orlikowski, 2002). Increasingly popular among scholars
in the social practice stream of s-as-p (Balogun et al.,
2015; Denis et al., 2007) is the ANT approach (Callon,
1986; Latour, 1987), which ‘adopts a semiotic of mate-
riality’ to examine the link between ‘human and non-
human actors’, where non-human actors are referred to
as ‘objects’ (Cunliffe, 2011, p. 655). Along with technol-
ogy studies in information systems research and the activ-
ity theory of Vygotsky and Leontiev, the Latourian ANT
provides the philosophical foundations for a corpus of
scholarship known as sociomateriality (Jarzabkowski and
Kaplan, 2015; Kaplan, 2011; Orlikowski, 2007). This stream
of research understands relations as the primary explana-
tory means of the inquiry, challenging the ontological
assumption of technology–human separation, advocating
for a relational ontology (Orlikowski and Scott, 2018) and
studying how technologies affect organizations and their
strategizing sociomaterial practices.

The critical postmodernist meta-paradigm

The last onto-epistemological space embraces the work
of critical and postmodernist intellectuals (including post-
structuralism). The critical research on strategy typically
builds on the work of scholars from the so-called Frank-
furt School andmany postmodernist intellectuals. Accord-

ingly, the last paradigm is labelled critical postmodernism
(Boje, 1995; Gephart, 2004) and comprises ‘critical and
postmodern approaches to strategy’ (Booth, 1998, p. 259).
Critical postmodernism ‘describes dominant and subordi-
nated meanings, displays the power implications of mean-
ings, and encourages critical reflexivity to make people
aware of the constraints on their own meanings and
actions. Critical reflexivity provides ameans for emancipa-
tion from structures of domination’ (Gephart, 2004, p. 457).
Nevertheless, some connections exist (in a transition zone)
with the third paradigm. For instance, Gomez (2010) dis-
cusses how the Bourdieusian structuration-like approach
(Bourdieu, 1977, 1990), which ascribes to a (structural) con-
structivist epistemology, can be combined with the critical
position and is an alternative option for discussing the pri-
macy of agency or structure in shaping human behaviour
that has also been used in s-as-p research (Chia and Holt,
2006; Chia & MacKay, 2007).
Indications of the application of the critical postmod-

ernist approach to strategy can be traced back to the early
1990s and are based mainly on the work of many criti-
cal organization theorists (Alvesson and Willmott, 1995;
Barry & Elmes, 1997; Booth, 2000; Knights & Morgan,
1991; Knights &Mueller, 2004; Thomas, 1998). Phillips and
Dar (2009) distinguish four perspectives, namely, strat-
egy as political economy at the macro level of analysis,
strategy as ideology at the macro level, strategy as dis-
course at the meso/micro level and strategy as practice
at the micro level. The two ‘macro-level’ strands are the
least exemplified in strategy research. Strategy as political
economy constitutes an alternative line of inquiry to criti-
cize strategic thinking based on the Gramscian (historical–
materialist hegemonic) perspective (Gramsci, 1971), which
emphasizes the importance of the economic context and
advocates for the indivisibility of markets and politics in
regard to understanding strategy and intrinsic asymmetri-
cal power relations (Levy et al., 2003). Inspired by the struc-
turation theory of Giddens (1979), Levy et al. (2003) define
a ‘modernist study’ of Shrivastava (1986) that is among the
best-known uses of the notion of strategy as an ideology in
strategic management; accordingly, strategy is defined as
an instrument that serves the interest of strategizing (top)
managers. Later, Thomas (1998) also defines the strategy
field as an ideological mélange.
The strategy-as-discourse stream typically represents

the postmodern worldview based on a ‘Foucauldian’
genealogical ontology (Ezzamel andWillmott, 2008;Hardy
& Thomas, 2014; Knights & Morgan, 1991; Sminia,
2009). However, this perspective covers a spectrum of
onto-epistemological positions oriented towards a subjec-
tivist epistemology (Chia and Rasche, 2010) and involves
different approaches that emphasize the use of the dis-
course analysis method based on different discursive
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170 RABETINO et al.

theories (Balogun et al., 2014; Vaara, 2010). In agree-
ment with the radical humanism paradigm (Burrell and
Morgan, 1979) and inspired by Foucault’s work, Alvesson
and Deetz’s (2006) so-called critical management stud-
ies (CMS) challenge the ‘authority of managerialism’ and
identify ‘discourse as a coherent system of knowledge
that rules in certain ways of thinking, doing, and being’
(Phillips et al., 2008, p. 778).
In the early 2000s, different discourse approaches

within the ‘linguistic turn’ in social sciences were seen
as both an important avenue for expanding the s-as-p
research agenda (Seidl andWhittington, 2014, p. 1408) and
‘building a distinctive identity’ (Vaara and Whittington,
2012, p. 290). At the micro level of analysis (though evolv-
ing towards the macro–micro connection) and out of the
traditional scope of the conventional CMS, this research
blends cognitive approaches to discourse analysis with s-
as-p research (Phillips and Dar, 2009) and emphasizes the
performative role of discourse and organizations as poly-
phonic entities, which leads to the presence of various
voices that compete for power. Thus, this approach may
enable a critical understanding of how strategy discourse
creates ‘regimes of truth and power positions’ (Vaara, 2010,
p. 30). This discourse-oriented stream of s-as-p research
also involves several methodological positions.
By embracing ethnomethodology to analyse practices

through conversation analysis (CA), Samra-Fredericks
(2005) builds on Habermas’ (1979, 1984) work to under-
stand how speaking privileges allow strategy makers to
collaboratively construct power (Nicolini, 2012).Moreover,
influenced by Foucault (Phillips et al., 2008), other schol-
ars (Vaara et al., 2010) follow Fairclough’s (1992) critical
discourse analysis (CDA) and take a critical realist stance
towards the analysed text, which moves the inquiry away
from the relativist discursive form (Vaara, 2010). Thus,
CDA views the use of language ‘as a form of social prac-
tice’ that ‘is shaped and constrained by social structures’
and ‘simultaneously shapes the structures that constrain it’
(Phillips et al., 2008, p. 771). Instead, by applying rhetorical
analysis, Suddaby andGreenwood (2005) build on the neo-
institutional approach to discuss alternative strategies of
legitimacy. Finally, narrative analysis (Bakhtin, 1986; Boje,
2001, 2008; Czarniawska, 2004) is an alternative fertile
approach that explores strategizing based on storytelling
(Vaara, 2010). A pioneering example in the strategy con-
text is the work of Barry and Elmes (1997), and narrative
analysis has also gained interest among s-as-p scholars in
recent years (Fenton and Langley, 2011; Küpers et al., 2013;
Vaara & Tienari, 2011).
Other alternatives were also explored. Building on the

Heideggerian phenomenology and breaking with the tra-
ditional actor-centred approach embedded in the ‘first gen-
eration’ of s-as-p studies (Nicolini, 2012, pp. 21–22), schol-

ars such as Chia, Holt and MacKay (Chia and Holt, 2006;
Chia &MacKay, 2007) support the adoption of what Nicol-
ini (2012) refers to as the ‘strong’ approach to s-as-p. Under
this worldview, ‘identities and characteristics of persons
are not deemed to pre-exist social interactions and social
practices’ and ‘social practices themselves are given pri-
macy over individual agency and intention’ (Chia and
Rasche, 2010, p. 34). Some s-as-p studies have also applied
the idea of language games (Wittgenstein, 1951), which
see strategy as emerging from coupled language games
governed by context-specific norms and where vocabu-
laries and meanings are considered context-specific and
not transferable to other contexts and discourses (Man-
tere, 2013; Seidl, 2007). Finally, although less prevalent,
Derrida’s (1972) deconstructionwas also applied to strategy
research; Rasche (2008) is an example of the use of this way
of thinking.

DISCUSSION AND CONCLUSIONS

The strategy field has been opening up for the last 20
years, which has resulted in many fresh research topics
and concepts and the acceptance of several different philo-
sophical assumptions and methodologies. Methodologies
such as action research, ethnographic research, narrative
and discourse analysis, and interventionist studies have
increasingly been utilized. Although our initial assump-
tions pointed to the existence of a multidisciplinary and
multiparadigmatic field, positivist research, quantitative
and (to a small extent) qualitative, has strongly dominated
the strategy field and kept the research domain in its
‘straitjacket’ (Bettis, 1991) for decades. Indeed, many
scholars still consider strategic management as a single
paradigm and suggest that theory is science only if it meets
‘Popper’s falsifiability criterion’ (Bettis and Blettner, 2020,
p. 85). These circumstances call for a deeper philosophical
debate.
In this context, the present review sets out to understand

how different approaches to social enquiry have been used
in strategy research and how the main paradigms engage
with strategy. The key tasks include the delimitation of the
key onto-epistemological spaces and the recognition of the
different philosophical positions within them. These tasks
mean not only understanding how the spaces could be
delimited based on pre-existing paradigmatic discussions,
but also understanding how the paradigmatic discussion
has advanced in the field of organizational inquiry; this
debate was established in the field over a decade ago, in
contrast to the field of strategic management.
Unlike most previous paradigmatic discussions in the

strategy field that matched paradigms to theories or
schools of thought, this review considers a paradigm to
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be a complete view of reality (Morgan, 1980). As a result,
four onto-epistemological spaces conceptualized as meta-
paradigms emerged from the analysis, whichwere labelled
contemporary positivist, contemporary realist, interpre-
tive and critical postmodernist. The first meta-paradigm
– the contemporary positivist – is the dominant view in
strategy. It embraces approaches that share realist onto-
logical assumptions and the modernist/positivist episte-
mology and a few taken-for-granted underlying assump-
tions such as the ideas of fit and adaptation view, which
reduce the context to a set of contingent variables. Thus,
organizations, their resources and their (objective, unique
and deterministic) environments are conceived as given
and detached entities; their relationships follow quasi-
universal fixed causal laws that apply across time and
space.
The second meta-paradigm is the contemporary realist,

which comprises approaches with objectivist ontology and
subjectivist epistemology, such as critical realists and strat-
egy pragmatism. In particular, critical realism focuses on
explanations of the underlying structures (mechanisms)
that form agency and the social relations that it repro-
duces and transforms. Third, the interpretive paradigm
builds on a spectrum of various onto-epistemological posi-
tions and is maintained by scholars with different degrees
of constructivist engagement that leave behind material
and concrete organizations/environments and use inti-
mate methodologies. This meta-paradigm covers positions
ranging from hermeneutics, phenomenology and eth-
nomethodology to Giddesian structuration theory (ST), as
well as cognitive studies and new institutionalism. Finally,
the critical postmodernist meta-paradigm embraces the
work of critical and postmodernist intellectuals (includ-
ing poststructuralism). Thus, the fourth meta-paradigm
covers a spectrum of onto-epistemological positions ori-
ented towards constructivist and subjectivist epistemolo-
gies and involves several methodological positions, many
of which embrace ethnomethodology or phenomenology
and emphasize the use of the discourse analysis method.
Considering the above meta-paradigms, the present dis-

cussion section addresses the following questions: (1)What
is the degree of maturity of the philosophical debate in the
strategy research? (2) How can scholars incorporate the
findings of the present review in the future development
of strategy research?

The meta-paradigms and philosophical
debate in the field

Each of the four onto-epistemological spaces (meta-
paradigms) covers several coexisting positions. Conse-
quently, different ‘paradigms’ (as traditionally defined in

the strategy field) might emerge through the dissection
of each meta-paradigm if one applies the model problem
type of the definition (Rasche, 2008), accepts the idea of
weak incommensurability (Booth, 1998) and equates the
concept of paradigms to theories (Davis, 2010; Donald-
son, 1996). Taking the contemporary positivist paradigm
as a case in point, the dissection requires an exploration
of the differences between the strategy process and con-
tent approaches, which ‘address different phenomena’, and
entails a distinction between content theories (e.g. the
market- and resource-based views) that ‘address the same
explanandum phenomenon using widely explanatory
apparatuses’ (Foss, 1996a, p. 4). In this context, the ana-
lyst faces a ‘superficial’ pluralism because there is a conver-
gence in which most of the paradigms favour ‘almost the
same dominant meta-theoretical assumptions. . . largely
stemming from the functionalist roots of the field’ (Rasche,
2008, p. 98). The designation of schools with similar meta-
theoretical worldviews as alternative paradigms may lead
scholars to consider ‘readjustments within functionalism’
(Johnson and Duberley, 2000, p. 88) as paradigm shifts
(see Campbell-Hunt, 2000, p. 127; Furrer et al., 2008, p.
11; Løwendahl and Revang, 1998, p. 767; Teece et al., 1997,
p. 510).
The remaining three meta-paradigms could also be

divided into different positions. For instance, the contem-
porary realist meta-paradigm could be divided into crit-
ical realism and pragmatism and the critical postmod-
ernist meta-paradigm into postmodernist, poststructural-
ism, feminist and postcolonialism. Moreover, the inter-
pretive meta-paradigm builds on a spectrum of various
onto-epistemological positions that encompass traditions
that range from hermeneutics, phenomenology and eth-
nomethodology to theGiddesian structuration theory (ST),
which are all recognized as paradigms by Blaikie (2007,
p. 27).
As a result, the four meta-paradigms can be dissected

into many paradigms, whose number, in taking the exer-
cise to the limit, would equal the total number of strat-
egy schools or even theories. As Eckberg and Hill (1980,
p. 123) conclude, ‘the sociological pie can be sliced in
many ways’. Even when strategy theories are considered
paradigms, there has only been a scattered philosophi-
cal debate in the strategy field, and a ‘paradigm war’ has
not occurred. Given that the rational and emergent tradi-
tions are built on very different sets of basic assumptions,
the debate between them in the early 1990s (Ansoff, 1991;
Mintzberg 1990a,b, 1991) not only is a case in point but
also shows that these alternative streams have an ‘inability
to satisfactorily communicate’ (Foss, 1996a, p. 6). Another
example is the debate on the fundamentals of resource-
based theory (Barney, 2001a; Priem & Butler, 2001a,b).
Feldman (2020) provides another illustration based on the
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172 RABETINO et al.

debate between academics from the IO and RBV tradi-
tions, which materialized in a series of variance decom-
position studies looking for evidence on the importance
of industry and business unit effects on company perfor-
mance. These debates resemble, for instance, the debate on
organizational inquiry between the ‘environmental deter-
minism’ proposed by contingency theorists and popula-
tion ecologists (Aldrich, 1979; Dess & Beard, 1986) and
the ‘managerial voluntarism’ proposed by strategic choice
scholars (Child, 1972, 1997; Friend & Hickling, 2005). Of
course, there have been discussions at the philosophical
level (Durand, 2002; Kwan & Tsang, 2001; Mir & Wat-
son, 2000, 2001; Powell, 2001, 2002), but most of them
took placewithin themeta-paradigms rather than between
them.
In any case, the coexistence of alternative paradigms

introduces another difficult-to-resolve debate that has
been taking place in organizational inquiry around the
concept of incommensurability. The debate on incom-
mensurability remains problematic, reveals no consen-
sual solution and exposes an infinite regression of argu-
ments. As in organization studies, the controversies over
incommensurability in strategy research find different pos-
tures (Shepherd and Challenger, 2013). Isolationists aim to
safeguard theoretical pluralism through an isolated evo-
lution of incommensurable paradigms, whereas paradigm
selection is a choice of belief that accepts the insolv-
ability of incommensurability that comes from a strong
commitment to ontological and epistemological assump-
tions (Jackson and Carter, 1991). Scholars have also pro-
posed a back-to-basics approach (Camerer, 1985; Donald-
son, 1996) that empowers the hegemony of the functional-
ist paradigm (Scherer and Dowling, 1995; Scherer & Stein-
mann, 1999) and the role of scientific gatekeepers to ensure
the integration and congruence of the scientific field (Pfef-
fer, 1993).
Pluralists instead support a multiparadigmatic state and

call for a dialogue in which all voices can be heard as
a necessary condition for knowledge accumulation (Foss,
1996b; Mahoney, 1993; Pettigrew et al., 2002; Rumelt et al.,
1994; Schoemaker, 1993; Spender, 1992; Thomas & Pruett,
1993). By accepting incommensurability and rejecting iso-
lationism, this position is a midpoint between the rela-
tivism of anything goes and the dogmatism of back-to-
basics and creates a level of consensus among strategic
management scholars (Scherer, 1998; Scherer & Dowling,
1995). Similarly, advocates of integration (Combe, 1999;
Cravens et al., 1997; Durand et al., 2017; Hart, 1992) con-
sider the sum of multiple paradigms to be better than a
single paradigm. Critiques of this approach claim that this
integration includes the sum of the gaps in each paradigm
and thus yields a sum worse than its separate perspec-
tives while providing little rationale for which paradigms

to integrate and neglect to address the reconcilability of
incommensurable perspectives, which leaves substantial
space for subjectivity and insufficient recommendations
for reasoning (Scherer, 1998). Integrationist efforts exist,
but they typically integrate theories within the positivist
paradigm (Foss, 1999). Indeed, the meta-paradigms and
the in-depth examination of the underlying and meta-
theoretical assumptions of the main approaches may pro-
vide a sound conceptual base to think about integration in
a multiparadigmatic field in which onto-epistemological
boundaries are vanishing.
In summary, meta-paradigms have evolved in isola-

tion, with only a small number of concrete bridges. As
noted by Davis (2010), in organizational inquiry, strat-
egy meta-paradigms do not compete with one another to
account for the same regularities or events, which leads
to the fragmentation of the strategy domain (Leiblein and
Reuer, 2020). Despite the clear dominance of the pos-
itivist paradigm, the above situation has resulted in a
‘fragmented adhocracy’ (Whitley, 1984b) that comprises
sharply bounded communities that draw on different dis-
ciplines, assumptions and terminologies, which may hin-
der the integration of the results (Whitley, 1984a). Given
these circumstances, recognizing that supposedly differ-
ent approaches share somemeta-theoretical worldviews is
the first step to finding bridges and dialogues within the
samemeta-paradigm. Thus, the acknowledgement of areas
of dialogue between meta-paradigms (or theories with dif-
ferentmeta-theoretical assumptions) constitutes a relevant
implication resulting from the identification of the meta-
paradigms.

Looking to the future

The findings of this review not only provide support for
scholars and doctoral students by helping them navigate
the foggy path of the philosophy of science in a puzzling
research landscape but also can be used as a tool to extend
strategy research. Open to multidisciplinary ideas, ‘the
field of strategic management is defined not by any partic-
ular theoretical paradigm’ (Makadok et al., 2018, p. 1530)
but rather by a few main canonical questions about differ-
ences in firms’ behaviour and performance, and the role of
and value added by firms’ top (and middle) management
(Leiblein andReuer, 2020; Rumelt et al., 1994). Under these
circumstances, most conceptual contributions in strate-
gic management do not initiate a radical paradigm shift
but rather illuminate and advance theories (either received
or imported). Different onto-epistemological positions will
continue to coexist, andways to create synergies that result
in better answers to current and future canonical questions
must be found.
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Looking ahead, there is an opportunity to further
explore some avenues already proposed by researchers in
organization studies and strategy. Examples range from
replacing paradigms with discourses (Deetz, 1996) to
looking for spaces for dialogue (Gioia and Pitre, 1990) and
trading zones (Booth, 2000). They also include creating
a reference system that acts as a democratically created
dictionary (McKinley and Mone, 1998) and adopting a
Campbellian realist philosophical position (McKelvey,
1999), which is aligned with the constructivist position of
Mir andWatson (2000) and occupies a space characterized
by ontological realism and epistemological relativism.
Alternatively, Rasche (2008, p. 49) suggests the ‘loose
coupling’ approach, which allows researchers ‘to accept
the logic of different paradigms (and thus incommensura-
bility) without losing sight of the whole’. Finally, Drnevich
et al. (2020, p. 39) advocate for the strategy field’s return to
its primary focus onmanagement practice that leads to ‘sci-
entifically rigorous and practically relevant research that
both develops new theoretical contributions and bridges
the theory–practice gap’. These authors strongly encour-
age researchers to adopt an abductive ‘problem-focused
scholarly discovery logic’ embracing the philosophy of
pragmatism (Dewey, 1938) and theoretical and method-
ological pluralism, including more qualitative and process
research (such as research that was conducted in the 1960s
and 1970s, in the early stages of the field’s development).
Most conceptual contributions in strategic manage-

ment typically occur in a theoretical space and from
incremental changes in elements of the theorizing process
(Makadok et al., 2018). Therefore, exposing and discussing
the assumptions in strategic management may serve as a
guide for future conceptual development. Consequently,
the present study can inform theorizing in diverse man-
ners. First, in the construction of new research questions
(or the modification of existing ones). Alvesson and
Sandberg (2011) introduce problematization, a concept
that aims to construct research questions from existing
literature by identifying and challenging the taken-for-
granted assumptions underlying the prevailing theories
through dialectical interrogation. Stimulated by the
paradigm debate, these authors recognize different types
of assumptions open to problematization. For instance,
the in-home unproblematic assumptions shared within
a research stream, root metaphors or broader images
about the subject matter, paradigmatic assumptions
(ontology, epistemology and methodology), ideology
(moral-, political- and gender-related) and field assump-
tions shared bymany research streams (within a paradigm
or even across paradigms, e.g. rationality vs. bounded
rationality). Although impactful theories most typically
originate from challenging any of the latter three types of

broader assumptions, challenging these types of premises
is difficult and requires deepness and precision. Although
some approaches to inquiry, such as social construction-
ism, postmodernism and critical theory, often favour
problematization (Alvesson and Sandberg, 2011), prob-
lematization is not the dominant methodology in strategy
research.
Second, even in cases where the research questions

do not emerge from problematization, understanding the
assumptions underlying theories plays a crucial role in
determining their boundary conditions, which defines
when a theory does or does not work and opens up oppor-
tunities for conceptual development. Mastering these core
assumptions is needed to expose internal inconsisten-
cies between assumptions in one theory, identify logical
inconsistencies between theories, and relax or restrict the
underlying assumptions of one approach to apply it more
broadly or to obtain more specific implications (Makadok
et al., 2018). Thus, the core assumptions affect bound-
ary conditions and, consequently, determine outputs. ‘The
more specific the assumptions and boundary conditions
become, the more specific the output can be’ (Makadok
et al., 2018, p. 1539). For instance, claim that research on
s-as-p must assume a ‘post-processual stance’ that ‘goes
beyond that of a sympathetic extension of the strategy pro-
cess perspective’. Such a stance must (1) place ontological
primacy on practices rather than actors, (2) philosophically
privilege practice complexes rather than actors and things
as the locus of analysis and (3) make the locus of expla-
nation the field of practices rather than the intentions of
individuals and organizations.
Making explicit the underlying assumptions also deter-

mines many other elements of the theorizing process
(Alvesson and Sandberg, 2011), whereas a contribution
may come from adapting the assumptions to apply a given
theory at a different level or context than it originated
or to understand a different phenomenon. The assump-
tions underlying mainstream strategic management the-
ories were developed in the past. This situation calls for
further conceptual development to better understand con-
temporary strategic management and to address novel
phenomena such as those emerging from the increas-
ingly rapid changes in the economic, political, social and
technological environments (He et al., 2020; Teece, 2020).
Finally, a phenomenon can be addressed with differ-
ent onto-epistemological approaches (e.g. using different
philosophical assumptions). For instance, Wenzel et al.
(2020) use a constructivist/processual approach grounded
on a practice perspective to illuminate the dynamicswithin
dynamic capabilities, a conception of organizational rou-
tines that usually implicates a positivist/entitative onto-
epistemology.
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Limitations

The ambitious scope of the present study also implicates
limitations. Specifically, a thorough and exhaustive anal-
ysis and discussion of each sociological paradigm and
all strategy theories is unmanageable in a limited space
and goes beyond the objectives of this paper. Given the
need to condense the analysis, the paradigmatic repre-
sentation is not unequivocal, can be overly simplistic and
may neglect relevant differences between different schools
within the meta-paradigms. This limitation may diminish
the importance of or exclude pertinent approaches. For
instance, the systemic and processual-oriented chaos the-
ory (Levy, 1994; Stacey, 1995) and the microfoundations
stream (Abell et al., 2008; Felin et al., 2015) offer distinc-
tive premises and explicit, consistent and articulated ‘core
logics’ (Lengnick-Hall and Wolff, 1999, p. 1110). Likewise,
other approaches, such as the ‘pragmatist’ stakeholder the-
ory (Freeman, 1984), game theory and social capital theory,
may deserve a more detailed analysis. Presumably, there
are also some limitations to our classification of scholars
into theories, schools and paradigms. These classifications
are influenced by the authors’ interpretations, preferences
and (lack of) knowledge and skills. We hope that the paper
will encourage a debate that is not limited to scholars who
may be (or feel) inappropriately classified.

ORCID
RodrigoRabetino https://orcid.org/0000-0001-8567-
2559
MarkoKohtamäki https://orcid.org/0000-0003-2094-
7974
JuanS. Federico https://orcid.org/0000-0001-8027-0518

REFERENCES
Abell, P., Felin, T. & Foss, N.J. (2008). Buildingmicro-foundations for
the routines, capabilities, and performance links.Managerial and
Decision Economics, 29, 489–502.

Acedo, F.J., Barroso, C. & Galan, J.L. (2006). The resource-based the-
ory: Dissemination and main trends. Strategic Management Jour-
nal, 27, 621–636.

Aldrich, H.E. (1979). Organizations and Environments. Englewood
Cliffs, NJ: Prentice-Hall.

Aldrich, H.E. (1988). Paradigmwarriors: Donaldson versus the critics
of organization theory. Organization Studies, 9, 19–25.

Alvesson, M. & Deetz, S. (2000). Doing Critical Management
Research. London: Sage.

Alvesson, M. & Deetz, S. (2006). Critical theory and postmodernism
approaches to organizational studies. In Clegg, S. R., Hardy, C.,
Lawrence, T. B., and Nord, W. R. (eds.), The Sage Handbook of
Organization Studies. London: Sage, pp. 255–283.

Alvesson, M. & Sandberg, J. (2011). Generating research results
through problematization. Academy of Management Review, 36,
247–271.

Alvesson, M. & Willmott, H. (1995). Strategic management as
domination and emancipation: From planning and process to
communication and praxis. In Shrivastava, P. and Stubbart, C.
(eds), Advances in Strategic Management, vol. 12A: Challenges
from Outside the Mainstream. Newton, MA: JAI Press, pp. 85–
112.

Amburgey, T.L. & Dacin, T. (1994). As the left foot follows the right?
The dynamics of strategic and structural change.Academy ofMan-
agement Journal, 6, 1427–1452.

Amitabh, M. & Gupta, R.K. (2010). Research in strategy–structure–
performance construct: Review of trends, paradigms and method-
ologies. Journal of Management and Organization, 16, 744–
763.

Andrews, K.R. (1971). The Concept of Corporate Strategy. New York:
Dow Jones-Irwin.

Ansoff, I. (1965). Corporate Strategy. New York: McGraw-Hill.
Ansoff, I. (1987). The emerging paradigm of strategic behaviour.
Strategic Management Journal, 8), pp. 501–515.

Ansoff, I. (1991). Critique of Henry Mintzberg’s ‘The design school.
Reconsidering the basic premises on strategic management’.
Strategic Management Journal, 12, 449–461.

Archer, M.S. (1995). Realist Social Theory. Cambridge: Cambridge
University Press.

Argote, L. (2011). Organizational learning research: Past, present and
future.Management Learning, 42, 439–446.

Bain, J.S. (1951). Relation of profit rate to industry concentration:
American manufacturing 1936–1940. Quarterly Journal of Eco-
nomics, 65, 293–324.

Bain, J.S. (1956). Barriers to New Competition: Their Character and
Consequences in Manufacturing. Cambridge, MA: Harvard Uni-
versity Press.

Bakhtin, M.M. (1986). Speech Genres and Other Late Essays. Austin,
TX: University of Texas Press.

Balogun, J. (2005). From intended strategies to unintended outcomes:
The impact of change recipient sensemaking. Organization Stud-
ies, 26, 1573–1601.

Balogun, J., Best, K. & Lê, J. (2015). Selling the object of strategy: How
frontline workers realize strategy through their daily work. Orga-
nization Studies, 36, 1285–1313.

Balogun, J., Jacobs, C.D., Jarzabkowski, P.A., Mantere, S. & Vaara,
E. (2014). Placing strategy discourse in context: Sociomateriality,
sensemaking, and power. Journal of Management Studies, 51, 175–
201.

Balogun, J. & Johnson, G. (2005). From intended strategies to unin-
tended outcomes: The impact of change recipient sensemaking.
Organization Studies, 26, 1573–1601.

Barney, J.B. (1986). Types of competition and the theory of strategy:
Toward an integrative framework. The Academy of Management
Review, 11, 791–800.

Barney, J.B. (1991). Firm resources and sustained competitive advan-
tage. Journal of Management, 17, 99–120.

Barney, J.B. (2001a). Is the resource-based “view” a useful perspective
for strategic management research? Yes. Academy of Management
Review, 26, 41–56.

Barney, J.B. (2001b). Resource-based theories of competitive advan-
tage: A ten-year retrospective on the resource-based view. Journal
of Management, 27, 643–650.

Baronov, D. (2016). Conceptual Foundations of Social Research Meth-
ods (2nd edn). New York: Routledge.

 14682370, 2021, 2, D
ow

nloaded from
 https://onlinelibrary.w

iley.com
/doi/10.1111/ijm

r.12244 by C
ochraneA

rgentina, W
iley O

nline L
ibrary on [17/01/2026]. See the T

erm
s and C

onditions (https://onlinelibrary.w
iley.com

/term
s-and-conditions) on W

iley O
nline L

ibrary for rules of use; O
A

 articles are governed by the applicable C
reative C

om
m

ons L
icense

https://orcid.org/0000-0001-8567-2559
https://orcid.org/0000-0001-8567-2559
https://orcid.org/0000-0001-8567-2559
https://orcid.org/0000-0003-2094-7974
https://orcid.org/0000-0003-2094-7974
https://orcid.org/0000-0003-2094-7974
https://orcid.org/0000-0001-8027-0518
https://orcid.org/0000-0001-8027-0518


THE PHILOSOPHICAL FOUNDATIONS OF STRATEGIC MANAGEMENT 175

Barr, P.S., Stimpert, J.L. & Huff, A.S. (1992). Cognitive change, strate-
gic action, and organizational renewal. Strategic Management
Journal, 13, 15–36.

Barry, D. & Elmes,M. (1997). Strategy retold: Toward a narrative view
of strategic discourse. Academy of Management Review, 22, 429–
452.

Bettis, R.A. (1991). Strategic management and the straightjacket: An
editorial essay. Organization Science, 2, 315–319.

Bettis, R.A. & Blettner, D. (2020). Strategic reality today: Extraordi-
nary past success, but difficult challenges loom. Strategic Manage-
ment Review, 1, 75–101.

Bhaskar, R. (1986). Scientific Realism and Human Emancipation.
London: Verso.

Blaikie, N. (2007). Approaches to Social Enquiry (2nd edn). Cam-
bridge: Polity Press.

Blaikie, N. & Priest, J. (2017). Social Research: Paradigms in Action.
Malden, NJ: Polity Press.

Boje, D.M. (1995). Stories of the storytelling organization: A postmod-
ern analysis of Disney as Tamara-land. Academy of Management
Journal, 38, 997–1035.

Boje, D.M. (2001).NarrativeMethods for Organizational andCommu-
nication Research. London: Sage.

Boje, D.M. (2008). Storytelling Organizations. London: Sage.
Booth, C. (1998). Beyond incommensurability in strategic manage-
ment: A commentary and an application.Organization, 5, 257–265.

Booth, C. (2000). The problems and possibilities of reflexivity in strat-
egy. Electronic Journal of Radical Organization Theory, 4.

Bourdieu, P. (1977). Outline of a Theory of Practice. Cambridge: Cam-
bridge University Press.

Bourdieu, P. (1990). The Logic of Practice. Oxford: Polity Press.
Bower, J.L. (1970).Managing the Resource Allocation Process: A Study
of Corporate Planning and Investment. Boston, MA: Harvard Busi-
ness School.

Burgelman, R.A. (1983). Corporate entrepreneurship and strategic
management: Insights from a process study.Management Science,
29, 1349–1364.

Burgelman, R.A. (1991). Intraorganizational ecology of strategy mak-
ing and organizational adaptation: Theory and field research.
Organization Science, 2, 239–262.

Burns, T. & Stalker, E. (1961). The Management of Innovation. Lon-
don: Tavistock.

Burrell, G. & Morgan, G. (1979). Sociological Paradigms and Organi-
sational Analysis (10th edn). Aldershot: Ashgate.

Buzzle, R.D., Bradley, T.G. & Sultan, R.G. (1975). Market share: A key
to profitability. Harvard Business Review, 53, 97–106.

Callon, M. (1986). Some elements of a sociology of translations:
Domestication of the scallops and the fishermen in St Brieuc Bay.
In Law, J. (ed.),Power,Action, andBelief: ANewSociology ofKnowl-
edge. London: Routledge.

Calori, R. (1998). Philosophizing on strategic management models.
Organization Studies, 19, 281–306.

Camerer, C.F. (1985). Redirecting research in business policy and
strategy. Strategic Management Journal, 6, 1–15.

Campbell-Hunt, C. (2000).What havewe learned about generic com-
petitive strategy? A meta-analysis. Strategic Management Journal,
21, 127–154.

Cannella Jr, A.A. & Paetzold, R.L. (1994). Pfeffer’s barriers to the
advance of organizational science: A rejoinder. Academy of Man-
agement Review, 19, 331–341.

Carlson, K.D. & Hatfield, D.E. (2004). Strategic management
research and the cumulative knowledge perspective. In Ketchen
Jr., D.J. and Bergh, D.D. (eds), Research Methodology in Strategy
and Management, vol. 1 (pp. 273–301). Bingley: Emerald.

Carter, C., Clegg, S.R. & Kornberger, M. (2010). Re-framing strategy:
Power, politics and accounting.Accounting, Auditing andAccount-
ability Journal, 23, 573–594.

Caves, R. & Porter, M.E. (1977). From entry barriers to mobility bar-
riers: Conjectural decisions and contrived deterrence to new com-
petition. Quarterly Journal of Economics, 91, 241–261.

Chaffee, E.E. (1985). Three models of strategy. Academy of Manage-
ment Review, 10, 89–98.

Chakravarthy, B.S. &Doz, Y. (1992). Strategy process research: Focus-
ing on corporate self-renewal. Strategic Management Journal, 13(,
pp. 5–14.

Chandler, A.J. (1962). Strategy and Structure. Chapters in the His-
tory of the American Industrial Enterprise. Cambridge, MA: Mas-
sachusetts Institute of Technology Press.

Chen, M.-J. & Miller, D. (2012). Competitive dynamics: Themes,
trends, and a prospective research platform. The Academy ofMan-
agement Annals, 6, 135–210.

Chia, R. & Holt, R. (2006). Strategy as practical coping: A Heidegge-
rian perspective. Organization Studies, 27, 635–655.

Chia, R., andMackay, R.B. (2007). Post-processual challenges for the
emerging strategy-as-practice perspective: Discovering strategy in
the logic of practice. Human Relations, 60, 217–242.

Chia, R. & Rasche, A. (2010). Epistemological alternatives for
researching strategy as practice: Building and dwelling world-
views. In Golsorkhi, D., Rouleau, L., Seidl, D., and Vaara, E.
(eds.), The Cambridge Handbook of Strategy as Practice. Cam-
bridge: Cambridge University Press, pp. 34–46.

Child, J. (1972). Organizational structure, environment and perfor-
mance: The role of strategic choice. Sociology, 6, 1–22.

Child, J. (1997). Strategic choice in the analysis of action, structure,
organizations and environment: Retrospect and prospect. Organi-
zation Studies, 18, 43–76.

Clegg, S.R., Carter, C. & Kornberger, M. (2004). Get up, I feel like
being a strategy machine. EuropeanManagement Review, 1, 21–28.

Cohen, W. & Levinthal, D.A. (1990). Absorptive capacity: A new per-
spective on learning and innovation. Administrative Science Quar-
terly, 35, 128–152.

Combe, I.A. (1999). Multiple strategy paradigms: An integrational
framework. Journal of Marketing Management, 15, 341–359.

Crane, D. (1972). Invisible Colleges: Diffusion of Knowledge in Scientific
Communities. Chicago, IL: Chicago University Press.

Cravens, D.W., Greenley, G., Piercy, N.F. & Slater, S. (1997). Integrat-
ing contemporary strategicmanagement perspectives. Long Range
Planning, 30, 474–506.

Cunliffe, A.L. (2011). Crafting qualitative research: Morgan and
Smircich 30 years on. Organizational Research Methods, 14, 647–
673.

Cyert, R. & March, J. (1963). A Behavioural Theory of the Firm. New
York: Prentice-Hall.

Czarniawska, B. (2004). Narratives in Social Science Research. Lon-
don: Sage.

Dagnino, G.B. (2016). Evolutionary lineage of the dominant
paradigms in strategic management research. In Dagnino,
G. B. and Cinici, M. C. (eds.), Research Methods for Strategic
Management. New York: Routledge, pp. 31–62.

 14682370, 2021, 2, D
ow

nloaded from
 https://onlinelibrary.w

iley.com
/doi/10.1111/ijm

r.12244 by C
ochraneA

rgentina, W
iley O

nline L
ibrary on [17/01/2026]. See the T

erm
s and C

onditions (https://onlinelibrary.w
iley.com

/term
s-and-conditions) on W

iley O
nline L

ibrary for rules of use; O
A

 articles are governed by the applicable C
reative C

om
m

ons L
icense



176 RABETINO et al.

D’Aveni, R.A., Battista Dagnino, G. & Smith, K.G. (2010). The age
of temporary advantage. Strategic Management Journal, 31, 1371–
1385.

Davis, G.F. (2010). Do theories of organizations progress? Organiza-
tional Research Methods, 13, 690–709.

de Certeau, M. (1984). The Practice of Everyday Life. Palo Alto, CA:
University of California Press.

Deetz, S. (1996). Crossroads – describing differences in approaches
to organization science: Rethinking Burrell and Morgan and their
legacy. Organization Science, 7, 191–207.

Denis, J.-L., Langley, A. & Rouleau, L. (2007). Strategizing in pluralis-
tic contexts: Rethinking theoretical frames. Human Relations, 60,
179–215.

Derrida, J. (1972). Positions. Paris: Minuit.
Dess, G.G. & Beard, D.W. (1986). Dimensions of organizational task
environments. Administrative Science Quarterly 29, 52–73.

Dewey, J. (1938). Logic: The Theory of Inquiry. New York: Henry Holt
& Co.

Di Stefano, G., Peteraf, M. & Verona, G. (2010). Dynamic capabili-
ties deconstructed: A bibliographic investigation into the origins,
development, and future directions of the research domain. Indus-
trial and Corporate Change, 19, 1187–1204.

Dierickx, I. & Cool, K. (1989). Asset stock accumulation and the
sustainability of competitive advantage. Management Science, 35,
1514–1514.

Dimaggio, P.J. & Powell, W.W. (1991). Introduction. In Powell, W. W.
and Dimaggio, P. J. (eds.), The New Institutionalism in Organiza-
tional Analysis. Chicago, IL: University of Chicago Press, pp. 1–38.

Donaldson, L. (1987). Strategy and structural adjustment to regain
fit and performance: In defence of contingency theory. Journal of
Management Studies, 24, 1–24.

Donaldson, L. (1995). American Anti-management Theories of Orga-
nization: A Critique of Paradigm Proliferation. Cambridge: Cam-
bridge University Press.

Donaldson, L. (1996). For Positivist Organization Theory. London:
Sage.

Donaldson, L. (1999). The normal science of structural contingency
theory. In Clegg, S. R. andHardy, C. (eds.), Studying Organization:
Theory and Method. London: Sage, pp. 51–70.

Doz, Y.L. (1996). The evolution of cooperation in strategic alliances:
Initial conditions or learning processes? Strategic Management
Journal, 17, 55–83.

Drnevich, P.L., Mahoney, J.T. & Schendel, D. (2020). Has strategic
management research lost its way? Strategic Management Review,
1, 35–73.

Durand,R. (2002). Competitive advantages exist: A critique of Powell.
Strategic Management Journal, 23, 867–872.

Durand, R., Grant, R.M. & Madsen, T.L. (2017). The expanding
domain of strategic management research and the quest for inte-
gration. Strategic Management Journal, 38, 4–16.

Eckberg, D. & Hill, L. (1980). The paradigm concept and sociology:
A critical review. In Gutting, G. (Ed.), Paradigms and Revolutions:
Appraisals and Applications of Thomas Kuhn’s Philosophy of Sci-
ence. Notre Dame, IN: University of Notre Dame Press, pp. 117–
136.

Edwards, T. (2016). Institutional theory. Reflections on ontology.
In Mir, R., Willmott, H., and Greenwood, M. (Eds.), The Rout-
ledge Companion to Philosophy inOrganization Studies. NewYork:
Routledge, pp. 1261–1273.

Eisenhardt, K.M. (1989). Agency theory: An assessment and review.
Academy of Management Review, 14, 57–74.

Eisenhardt, K.M. &Martin, J. (2000). Dynamic capabilities:What are
they? Strategic Management Journal, 21, 1105–1121.

Ezzamel, M. & Willmott, H. (2004). Rethinking strategy: Contempo-
rary perspectives and debates. European Management Review, 1,
43–48.

Ezzamel, M. & Willmott, H. (2008). Strategy as discourse in a global
retailer: A supplement to rationalist and interpretive accounts.
Organization Studies, 29, 191–217.

Fairclough,N. (1992).Discourse andSocial Change. Cambridge: Polity
Press.

Fairclough, N. (2005). Discourse analysis in organization studies: The
case for critical realism. Organization Studies, 26, 915–939.

Fama, E. & Jensen, M.C. (1983). Agency problems and residual
claims. Journal of Law and Economics, 26, 327–349.

Farjoun, M. (2002). Towards an organic perspective on strategy.
Strategic Management Journal, 23, 561–594.

Feldman, E.R. (2020). Corporate strategy: Past, present, and future.
Strategic Management Review, 1, 179–206.

Felin, T., Foss, N.J. & Ployhart, R.E. (2015). The microfoundations
movement in strategy and organization theory. Academy of Man-
agement Annals, 9, 575–632.

Fenton, C. & Langley, A. (2011). Strategy as practice and the narrative
turn. Organization Studies, 32, 1171–1196.

Fleetwood, S. (2005). Ontology in organization and management
studies: A critical realist perspective. Organization, 12, 197–222.

Foss, N.J. (1996a). Research in strategy, economics, and Michael
Porter. Journal of Management Studies, 33, 1–24.

Foss, N.J. (1996b). Knowledge-based approaches to the theory of the
firm: Some critical comments. Organization Science, 7, 470–476.

Foss, N.J. (1999). Research in the strategic theory of the firm: ‘Isola-
tionism’ and ‘integrationism’. Journal of Management Studies, 36,
725–755.

Foss, N.J. & Hallberg, N.L. (2017). Changing assumptions and pro-
gressive change in theories of strategic organization. Strategic
Organization, 15, 410–422.

Foss, N.J. & Ishikawa, I. (2007). Towards a dynamic resource-based
view: Insights fromAustrian capital and entrepreneurship theory.
Organization Studies, 28, 749–772.

Fredrickson, J.W. (1986). The strategic decision process and organiza-
tional structure. Academy of Management Journal, 11, 280–297.

Freeman, R.E. (1984). Strategic Management: A Stakeholder
Approach. Boston, MA: Pitman.

French, S. (2009). Re-thinking the foundations of the strategic busi-
ness process. Journal of Management Development, 28, 51–76.

Friend, J. & Hickling, H. (2005). Planning Under Pressure: The Strate-
gic Choice Approach (3rd edn). Amsterdam: Elsevier.

Furrer, O., Thomas, H. & Goussevskaia, A. (2008). The structure and
evolution of the strategic management field: A content analysis of
26 years of strategic management research. International Journal
of Management Reviews, 10, 1–23.

Galbraith, J. (1977). Organization Design. Boston, MA: Addison-
Wesley.

Gale, B.T. & Branch, B.S. (1982). Concentration versus market share:
Which determines performance and why does it matter? Antitrust
Bulletin, 27, 83–105.

Gavetti, G. & Levinthal, D.A. (2004). 50th Anniversary article: The
strategy field from the perspective of management science: Diver-

 14682370, 2021, 2, D
ow

nloaded from
 https://onlinelibrary.w

iley.com
/doi/10.1111/ijm

r.12244 by C
ochraneA

rgentina, W
iley O

nline L
ibrary on [17/01/2026]. See the T

erm
s and C

onditions (https://onlinelibrary.w
iley.com

/term
s-and-conditions) on W

iley O
nline L

ibrary for rules of use; O
A

 articles are governed by the applicable C
reative C

om
m

ons L
icense



THE PHILOSOPHICAL FOUNDATIONS OF STRATEGIC MANAGEMENT 177

gent strands and possible integration. Management Science, 50,
1309–1318.

Gephart, R. (2004). From the editors. Qualitative research and the
Academy of Management Journal. Academy of Management Jour-
nal, 47, 454–462.

Ghemawat, P. (2002). Competition and business strategy in historical
perspective. Business History Review, 76, 37–74.

Giddens, A. (1979). Central Problems in Social Theory: Action, Struc-
ture, and Contradiction in Social Analysis. Berkeley, CA: Univer-
sity of California Press.

Gioia, D.A. & Chittipeddi, K. (1991). Sensemaking and sensegiving in
strategic change initiation. StrategicManagement Journal, 12, 433–
448.

Gioia, D.A. & Pitre, E. (1990). Multiple perspectives on theory build-
ing. Academy of Management Review, 15, 584–602.

Godfrey, P.C. & Hill, C.W.L. (1995). The problem of unobservables in
strategicmanagement research. StrategicManagement Journal, 16,
519–533.

Golsorkhi, D., Rouleau, L., Seidl, D. & Vaara, E. (2010). Introduction:
What is strategy as practice? In Golsorkhi, D., Rouleau, L., Seidl,
D., and Vaara, E. (Eds.), Cambridge Handbook of Strategy as Prac-
tice. Cambridge: Cambridge University Press, pp. 1–30.

Gomez, M.-L. (2010). A Bordieusian perspective on strategizing. In
Golsorkhi, D., Rouleau, L., Seidl, D., and Vaara, E. (Eds.), Cam-
bridge Handbook of Strategy as Practice. Cambridge: Cambridge
University Press, pp. 141–153.

Gramsci, A.F. (1971). Selection from the Prison Notebooks. New York:
International Publishers.

Grand, S., Rüegg-Stürm, J. & von Arx, W. (2010). Constructivist
epistemologies in strategy as practice research. In Golsorkhi, D.,
Rouleau, L., Seidl, D., and Vaara, E. (eds.), The Cambridge Hand-
book of Strategy as Practice. Cambridge: Cambridge University
Press, pp. 63–78.

Grant, R.M. (1996). Toward a knowledge-based theory of the firm.
Strategic Management Journal, 17, 109–122.

Guba, E.G. & Lincoln, Y.S. (1994). Competing paradigms in qualita-
tive research. In Orma, N., Denzin, K. and Lincoln, Y. S. (eds.),
Handbook of Qualitative Research. London: Sage, pp. 105–117.

Habermas, J. (1979). Communication and the Evolution of Society.
Boston, MA: Beacon Press.

Habermas, J. (1984).TheTheory ofCommunicativeAction. Reasonand
the Rationalization of Society. Cambridge: Polity Press.

Hambrick, D.C. & Chen, M.J. (2008). New academic fields as
admittance-seeking social movements: The case of strategic man-
agement. Academy of Management Review, 33(, pp. 32–54.

Hamel, G. & Prahalad, C.K. (1989). Strategic intent.Harvard Business
Review, 67, 63–76.

Hannan, M. & Freeman, J. (1977). The population ecology of organi-
zations. American Journal of Sociology, 82, 929–964.

Hardy, C. & Thomas, R. (2014). Strategy, discourse and practice: The
intensification of power. Journal of Management Studies, 51, 320–
348.

Harris, I.C. & Ruefli, T.W. (2000). The strategy/structure debate: An
examination of the performance implications. Journal of Manage-
ment Studies, 37, 586–603.

Hart, S.L. (1992). An integrative framework for strategy-making pro-
cesses. Academy of Management Review, 17, 327–351.

Hassard, J. (2016). Paradigms, the philosophy of science and organi-
zation studies. InMir, R., Willmott, H., and Greenwood, M. (eds.),

The Routledge Companion to Philosophy in Organization Studies.
New York: Routledge, pp. 1018–1034.

Hassard, J. &Cox, J.W. (2013). Can sociological paradigms still inform
organizational analysis? A paradigm model for post-paradigm
times. Organization Studies, 34, 1701–1728.

Hatten, K.J. & Schendel, D.E. (1977). Heterogeneity within an indus-
try. Journal of Industrial Economics, 10, 399–411.

Hatten, K.J., Schendel, D.E. & Cooper, A.C. (1978). A strategic model
of the U.S. brewing industry: 1925–1971. Academy of Management
Journal, 21, 592–619.

He, Q., Meadows, M., Angwin, D., Gomes, E. & Child, J. (2020).
Strategic alliance research in the era of digital transformation: Per-
spectives on future research. British Journal of Management, 31,
589–617.

Helfat, C.E., et al. (2007). Dynamic Capabilities: Understanding
Strategic Change in Organizations. London: Blackwell.

Henderson, B.D. (1970). The product portfolio. Perspectives No. 66,
Boston, MA.: The Boston Consulting Group

Herepath, A. (2014). In the loop: A realist approach to structure and
agency in the practice of strategy. Organization Studies, 35, 857–
879.

Herrmann, P. (2005). Evolution of strategic management: The need
for new dominant designs. International Journal of Management
Reviews, 7, 111–130.

Hinings, C.R. & Greenwood, R. (1988). The Dynamics of Strategic
Change. Oxford: Basil Blackwell.

Hitt, M.A., Boyd, B.K. & Li, D. (2004). The state of strategic manage-
ment research and a vision of the future. Research Methodology in
Strategy and Management, 1, 1–31.

Hoskisson, R., Hitt, M.A., Wan, W. & Yiu, D. (1999). Theory and
research in strategic management: Swings of a pendulum. Journal
of Management, 25, 417–456.

Huff, A. & Reger, R. (1987). A review of strategic process research.
Journal of Management, 13, 211–236.

Huff, A.S., Huff, J.O. & Barr, P.S. (2000).When Firms Change Direc-
tion. New York: Oxford University Press.

Hunt, M. (1972). Competition in the Major Home Appliance Industry,
1960–1970. Boston, MA: Harvard University Press.

Jackson, N. & Carter, P. (1991). In defence of paradigm incommensu-
rability. Organization Studies, 12, 109–127.

Jackson, N. & Carter, P. (1993). “Paradigmwars”: A response to Hugh
Willmott. Organization Studies, 14, 721–725.

Jaffe, D. (2001).Organization Theory: Tension andChange. NewYork:
McGraw-Hill.

Jarzabkowski, P.A. (2003). Strategic practices: An activity theory per-
spective on continuity and change. Journal of Management Stud-
ies, 40, 23–55.

Jarzabkowski, P.A. (2005). Strategy as Practice: An Activity-Based
View. London: Sage.

Jarzabkowski, P.A. (2008). Shaping strategy as a structuration pro-
cess. Academy of Management Journal, 51, 621–650.

Jarzabkowski, P.A. & Kaplan, S. (2015). Strategy tools-in-use: A
framework for understanding “technologies of rationality” in
practice. Strategic Management Journal, 36, 537–558.

Jarzabkowski, P.A. & Spee, A.P. (2009). Strategy-as-practice: A review
and future directions for the field. International Journal of Man-
agement Reviews, 11, 69–95.

Jarzabkowski, P.A. & Whittington, R. (2008). Hard to disagree,
mostly. Strategic Organization, 6, 101–106.

 14682370, 2021, 2, D
ow

nloaded from
 https://onlinelibrary.w

iley.com
/doi/10.1111/ijm

r.12244 by C
ochraneA

rgentina, W
iley O

nline L
ibrary on [17/01/2026]. See the T

erm
s and C

onditions (https://onlinelibrary.w
iley.com

/term
s-and-conditions) on W

iley O
nline L

ibrary for rules of use; O
A

 articles are governed by the applicable C
reative C

om
m

ons L
icense



178 RABETINO et al.

Jensen,M.C.&Meckling,W.H. (1976). Theory of the firm:Managerial
behavior, agency costs and ownership structure. Journal of Finan-
cial Economics, 3, 305–360.

Johnson, G. (1987). Strategic Change and the Management Process.
Oxford: Basil Blackwell.

Johnson, G., Langley, A., Melin, L. &Whittington, R. (2007). Strategy
as Practice: Research Directions and Resources. Cambridge: Cam-
bridge University Press.

Johnson, P. & Duberley, J. (2000). Understanding management
research. Thousand Oaks, CA: Sage.

Kaplan, S. (2008). Framing contests: Strategy making under uncer-
tainty. Organization Science, 19, 729–752.

Kaplan, S. (2011). Strategy and PowerPoint: An inquiry into the epis-
temic culture andmachinery of strategymaking.Organization Sci-
ence, 22, 320–346.

Kay, J., McKiernan, P. & Faulkner, D. (2003). The history of strategy
and some thoughts about the future. In Faulkner, D. and Camp-
bell, A. (eds.), The Oxford Handbook of Strategy, vol. II. Oxford:
Oxford University Press, pp. 21–46.

Kenworthy, T.P. &Verbeke, A. (2015). The future of strategicmanage-
ment research: Assessing the quality of theory borrowing. Euro-
pean Management Journal, 33, 179–190.

Knights, D. & Morgan, G. (1991). Corporate strategy, organiza-
tions, and subjectivity: A critique. Organization Studies, 12, 251–
273.

Knights, D. & Mueller, F. (2004). Strategy as a ‘project’: Overcoming
dualisms in the strategy debate. European Management Review, 1,
55–61.

Kogut, B. & Zander, U. (1992). Knowledge of the firm, combinative
capabilities, and the replication of technology. Organization Sci-
ence, 3, 383–397.

Kraaijenbrink, J., Spender, J.C. & Groen, A.J. (2010). The resource-
based view: A review and assessment of its critiques. Journal of
Management, 36, 349–372.

Kuhn, T.S. (1970). The Structure of Scientific Revolutions (2nd edn).
Chicago, IL: University of Chicago Press.

Küpers,W.,Mantere, S. & Statler,M. (2013). Strategy as storytelling: A
phenomenological collaboration. Journal of Management Inquiry,
22, 83–100.

Kwan, K.M. & Tsang, E.W.K. (2001). Realism and constructivism in
strategy research: A critical realist response to Mir and Watson.
Strategic Management Journal, 22, 1163–1168.

Latour, B. (1987). Science in Action. Boston, MA: Harvard University
Press.

Lave, J. & Wenger, E. (1991). Situated Learning: Legitimate Peripheral
Participation. Cambridge: Cambridge University Press.

Lawrence, P.R. & Lorsch, J.W. (1967).Organization and Environment:
Managing Differentiation and Integration. Cambridge, MA: Har-
vard Business School Press.

Learned, E.P., Christensen, C.R., Andrews, K.R. & Guth, W.D. (1965).
Business Policy: Text and Cases. Homewood, IL: Richard D. Irwin.

Leiblein, M.J. & Reuer, J.J. (2020). Foundations and futures of strate-
gic management. Strategic Management Review, 1, 1–33.

Lengnick-Hall, C.A. & Wolff, J.A. (1999). Similarities and contradic-
tions in the core logic of three strategy research streams. Strategic
Management Journal, 20, 1109–1132.

Levy, D. (1994). Chaos theory and strategy: Theory, application and
managerial implications. Strategic Management Journal, 15, 167–
178.

Levy, D., Alvesson, M. & Willmott, H. (2003). Critical approaches to
strategic management. In Alvesson, M. and Willmott, H. (eds.),
Studying Management Critically. London: Sage, pp. 92–110.

Lincoln, Y.S., Lynham, S.A. & Guba, E.G. (2011). Paradigmatic con-
troversies, contradictions, and emerging confluences, revisited. In
Denzin, N. and Lincoln, Y.S. (Eds.), The Sage Handbook of Quali-
tative Research. Thousand Oaks, CA: Sage, pp. 97–128.

Lincoln, Y.S., Lynham, S.A. & Guba, E.G. (2018). Paradigmatic con-
troversies, contradictions, and emerging confluences, revisited. In
Denzin, N. K. and Lincoln, Y. S. (Eds.), The Sage Handbook of
Qualitative Research (5th edn). Thousand Oaks, CA: Sage, pp. 108–
150.

Lorange, P. (1980). Corporate Planning. An Executive Viewpoint.
Englewood Cliffs, NJ: Prentice-Hall.

Lorange, P. & Vancil, R.F. (1977). Strategic Planning Systems. Engle-
wood Cliffs, NJ: Prentice-Hall.

Løwendahl, B.R. & Revang, Ø. (1998). Challenges to existing strategy
theory in a postindustrial society. Strategic Management Journal,
19, 755–773.

MacIntosh, R. & MacLean, D. (1999). Conditioned emergence: A dis-
sipative structures approach to transformation. Strategic Manage-
ment Journal, 20, 297–316.

Mahoney, J.T. (1993). Strategic management and determinism: Sus-
taining the conversation. Journal of Management Studies, 30, 173–
191.

Mahoney, J.T. & Pandian, J.R. (1992). The resource-based viewwithin
the conversation of strategic management. Strategic Management
Journal, 13, 363–380.

Mahoney, J.T.& Snyder, R. (1999). Rethinking agency and structure in
the study of regime change. Studies in Comparative International
Development, 34, 3–32.

Makadok, R., Burton, R. & Barney, J. (2018). A practical guide for
making theory contributions in strategic management. Strategic
Management Journal, 39, 1530–1545.

Mantere, S. (2008). Role expectations and middle manager strategic
agency. Journal of Management Studies, 45, 294–316.

Mantere, S. (2013).What is organizational strategy?A language-based
view. Journal of Management Studies, 50, 1408–1426.

Martinet, A.C. (1997). Pensée stratégique et rationalités: Un examen
épistémologique.Management International, 2, 67–76.

Martinet, A.C. (2008). 50 ans de recherche en stratégie: Normalisa-
tionou pluralisme épistémologique. Finance Contrôle Stratégie, 11,
39–66.

Mason, E.S. (1939). Price and production policies of large-scale enter-
prise. American Economic Review, Suppl., pp. 61–74.

Masterman, M. (1970). The nature of a paradigm. In Lakatos, I. and
Musgrave, A. (eds.), Criticism and the Growth of Knowledge. Cam-
bridge: Cambridge University Press, pp. 59–89.

McKelvey, B. (1997). Quasi-natural organization science. Organiza-
tion Science, 8, 351–380.

McKelvey, B. (1999). Toward a Campbellian realist organization sci-
ence. In Baum, J. A. C. andMcKelvey, B. (eds.),Variations inOrga-
nization Science: In Honor of Donald T. Campbell. Thousand Oaks,
CA: Sage.

McKelvey, B. (2003). From fields to science: Can organization stud-
ies make the transition? Point/Counterpoint: Central Debates in
Organisation Theory, 2, 47–67.

McKiernan, P. (1996). Historical Evolution of Strategic Management.
Aldershot: Dartmouth Publishing.

 14682370, 2021, 2, D
ow

nloaded from
 https://onlinelibrary.w

iley.com
/doi/10.1111/ijm

r.12244 by C
ochraneA

rgentina, W
iley O

nline L
ibrary on [17/01/2026]. See the T

erm
s and C

onditions (https://onlinelibrary.w
iley.com

/term
s-and-conditions) on W

iley O
nline L

ibrary for rules of use; O
A

 articles are governed by the applicable C
reative C

om
m

ons L
icense



THE PHILOSOPHICAL FOUNDATIONS OF STRATEGIC MANAGEMENT 179

McKiernan, P. (1997). Strategy past; strategy futures. Long Range
Planning, 30, 790–798.

McKinley, W. &Mone, M.A. (1998). The re-construction of organiza-
tion studies: Wrestling with incommensurability. Organization, 5,
169–189.

Miettinen, R. & Virkkunen, J. (2005). Epistemic objects, artifacts and
organizational change. Organization, 12, 437–456.

Miles, R.E. & Snow, C.C. (1978). Organizational Strategy, Structure
and Process. New York: McGraw-Hill.

Miller, D. (1986). Configurations of strategy and structure: Towards a
synthesis. Strategic Management Journal, 7, 233–249.

Miller, D. (1987). The genesis of configuration. Academy of Manage-
ment Review, 12, 686–701.

Miller, D. (1996). Configurations revisited. Strategic Management
Journal, 17, 505–512.

Miller, D. & Friesen, P.H. (1984). Organizations: A Quantum View.
Englewood Cliffs, NJ: Prentice-Hall.

Miller, K.D. & Tsang, E.W.K. (2010). Testing management theories:
Critical realist philosophy and research methods. Strategic Man-
agement Journal, 32, 139–158.

Mintzberg, H. (1979). The Structure of Organizations. Englewood
Cliffs, NJ: Prentice-Hall.

Mintzberg, H. (1990a). The design school: Reconsidering the basic
premises of strategicmanagement. StrategicManagement Journal,
11, 171–195.

Mintzberg, H. (1990b). Strategy formation: Schools of thought. In
Fredrickson, J. W. (ed.), Perspectives on Strategic Management.
New York: Harper Business, pp. 105–235.

Mintzberg, H. (1991). Research notes and communications. Learning
1, planning 0. Reply to Igor Ansoff. Strategic Management Journal,
12, 463–466.

Mintzberg, H. (1994). The fall and rise of strategic planning.Harvard
Business Review Jan/Feb, 107–114.

Mintzberg, H., Ahlstrand, B. & Lampel, J. (1998). Strategy Safari: A
GuidedTourThrough theWild of StrategicManagement. NewYork:
Free Press.

Mintzberg, H. & Lampel, J. (1999). Reflecting on the strategy process.
Sloan Management Review, 40, 9–20.

Mintzberg, H. &Waters, J. (1985). Of strategies, deliberated and emer-
gent. Strategic Management Journal, 6, 257–272.

Mir, R. & Watson, A. (2000). Strategic management and the philoso-
phy of science: The case for a constructivist methodology. Strategic
Management Journal, 21, 941–953.

Mir, R. & Watson, A. (2001). Critical realism and constructivism in
strategy research: Toward a synthesis. Strategic Management Jour-
nal, 22, 1169–1173.

Mocciaro Li Destri, A. & Dagnino, G.B. (2005). The development of
the resource-based firm between value appropriation and value
creation. In Szulanski, G., Porac, J., and Doz, Y. (Eds.), Strat-
egy Process. Advances in Strategic Management, vol. 22. Bingley:
Emerald Group, pp. 317–360.

Montgomery, C.A. (1988). Guest editor’s introduction to the special
issue on research in the content of strategy. Strategic Management
Journal, 9, 3–8.

Morgan, G. (1980). Paradigms,metaphors, and puzzle solving in orga-
nization theory. Administrative Science Quarterly, 25, 605–622.

Morgan, G. & Smircich, L. (1980). The case for qualitative research.
Academy of Management Review, 5, 491–500.

Nelson, R.R. & Winter, S.G. (1982). An Evolutionary Theory of Eco-
nomic Change. Cambridge, MA: Harvard University Press.

Nerur, S.P., Rasheed, A.A. & Natarajan, V. (2008). The intellectual
structure of the strategic management field: An author co-citation
analysis. Strategic Management Journal, 29, 319–336.

Newbert, S.L. (2007). Empirical research on the resource-based view
of the firm: An assessment and suggestions for future research.
Strategic Management Journal, 28, 121–146.

Nicolini, D. (2012). Practice Theory, Work, and Organization. New
York: Oxford University Press.

Nonaka, I. & Takeuchi, H. (1995). The Knowledge Creating Company.
New York: Oxford University Press.

Oakes, L.S., Townley, B. & Cooper, D.L. (1998). Business planning as
pedagogy: Language and control in a changing institutional field.
Administrative Science Quarterly, 43, 257–292.

Orlikowski, W.J. (2002). Knowing in practice: Enacting a collective
capability in distributive organizing.Organization Science, 13, 249–
273.

Orlikowski, W.J. (2007). Sociomaterial practices: Exploring technol-
ogy at work. Organization Studies, 28, 1435–1448.

Orlikowski, W.J. & Scott, S.V. (2018). Sociomateriality: Challenging
the separation of technology,work and organization.TheAcademy
of Management Annals, 2, 433–474.

Paroutis, S. & Pettigrew, A.M. (2007). Strategizing in the multi-
business firm: Strategy teams at multiple levels and over time.
Human Relations, 60, 99–135.

Peteraf, M. (1993). The cornerstones of competitive advantage: A
resource-based view. Strategic Management Journal, 14, 179–191.

Pettigrew, A.M. (1985). The Awakening Giant. Oxford: Basil Black-
well.

Pettigrew,A.M. (1992). The character and significance of strategy pro-
cess research. Strategic Management Journal, 13, 5–16.

Pettigrew, A.M. (1997). What is a processual analysis? Scandinavian
Journal of Management, 13, 337–348.

Pettigrew, A.M., Thomas,H. &Whittington, R. (2002). Strategicman-
agement: The strengths and limitations of a field. In Pettigrew, A.,
Thomas, H., and R. Whittington (Eds.),Handbook of Strategy and
Management. London: Sage, pp. 3–30.

Pfeffer, J. (1993). Barriers to the advance of organizational science:
Paradigm development as a dependent variable. The Academy of
Management Review, 18, 599–620.

Pfeffer, J. & Salancik, G.R. (1978). The External Control of Organi-
zations: A Resource Dependence Perspective. New York: Harper &
Row.

Phillips, N. & Dar, S. (2009). Strategy. In Alvesson, M., Bridgman, T.,
and Willmott, H. (eds.), The Oxford Handbook of Critical Manage-
ment Studies. Oxford: Oxford University Press, pp. 512–533.

Phillips, N., Sewell, G. & Jaynes, S. (2008). Applying critical dis-
course analysis in strategic management research.Organizational
Research Methods, 11, 770–789.

Pinder, C.C. & Moore, L.F. (1980). The inevitability of multiple
paradigms and the resultant need for middle range analysis in
organization theory. In Pinder, C. C. and Moore, L. F. (Eds.),
Middle Range Theory and the Study of Organizations. Dordrecht:
Springer, pp. 87–100.

Polanyi, M. (1962). Personal Knowledge: Towards a Post-critical Phi-
losophy. Chicago, IL: University of Chicago Press.

Polanyi, M. (1967). The Tacit Dimension. New York: Doubleday.

 14682370, 2021, 2, D
ow

nloaded from
 https://onlinelibrary.w

iley.com
/doi/10.1111/ijm

r.12244 by C
ochraneA

rgentina, W
iley O

nline L
ibrary on [17/01/2026]. See the T

erm
s and C

onditions (https://onlinelibrary.w
iley.com

/term
s-and-conditions) on W

iley O
nline L

ibrary for rules of use; O
A

 articles are governed by the applicable C
reative C

om
m

ons L
icense



180 RABETINO et al.

Porter, M.E. (1980). Competitive Strategy. New York: Free Press.
Powell, T.C. (2001). Competitive advantage: Logical and philosophi-
cal considerations. Strategic Management Journal, 22, 875–888.

Powell, T.C. (2002). The philosophy of strategy. StrategicManagement
Journal, 23, 873–880.

Powell, T.C. (2003). Strategy without ontology. StrategicManagement
Journal, 24, 285–291.

Powell, T.C., Lovallo, D. & Fox, C.R. (2011). Behavioral strategy.
Strategic Management Journal, 32, 1369–1386.

Pozzebon, M. (2004). The influence of a structurationist view on
strategic management research. Journal of Management Studies,
41, 247–272.

Prahalad, C. & Hamel, G. (1994). Strategy as a field of study: Why
search for a new paradigm? Strategic Management Journal, 15, 5–
16.

Prasad, A. & Prasad, P. (2002). The coming of age of interpretive orga-
nizational research. Organizational Research Methods, 5, 4–11.

Prasad, P. (2005). Crafting Qualitative Research: Working in the Post-
positivist Traditions. New York: Routledge.

Priem, R.L. & Butler, J.E. (2001a). Is the resource-based “view” a use-
ful perspective for strategic management research? Academy of
Management Review, 26, 22–40.

Priem, R.L. & Butler, J.E. (2001b). Tautology in the resource-based
view and the implications of externally determined resource value:
Further comments. Academy of Management Review, 26, p. 57.

Quinn, J.B. (1989). Strategic change: Logical incrementalism. Sloan
Management Review, 30, 45–60.

Ramos-Rodríguez, A.R. & Ruíz-Navarro, J. (2004). Changes in the
intellectual structure of strategic management research: A bib-
liometric study of the Strategic Management Journal, 1980–2000.
Strategic Management Journal, 25, 981–1004.

Rantakari, A. & Vaara, E. (2016). Resistance in organization strategy-
making. In Courpasson, D. and Vallas, S. (Eds.), The SAGE Hand-
book of Resistance. London: Sage, pp. 208–223.

Rasche, A. (2008). The Paradoxical Foundations of Strategic Manage-
ment. Leipzig: Physica-Verlag.

Reed, M. (2005). Reflections on the “realist turn” in organization and
management studies. Journal of Management Studies, 42, 1621–
1644.

Reed, M. (2009). Critical realism in critical management studies. In
Alvesson, M., Bridgman, T., and Willmott, H. (Eds.), The Oxford
Handbook of CriticalManagement Studies. Oxford: OxfordUniver-
sity Press, pp. 84–112.

Rialp-Criado, A. (2003). Fundamentos teóricos de la organización de
empresas: Un enfoque interdisciplinar. Madrid: Pirámide.

Rialp-Criado, A., Galván-Sánchez, I. & Suárez-Ortega, S.M. (2010). A
configuration-holistic approach to born-global firms’ strategy for-
mation process. European Management Journal, 28, 108–123.

Rouleau, L. (2005). Micro-practices of strategic sensemaking and
sensegiving: How middle managers interpret and sell change
every day. Journal of Management Studies, 42, 1413–1441.

Rouleau, L. & Balogun, J. (2011). Middle managers, strategic sense-
making, and discursive competence. Journal ofManagement Stud-
ies, 48, 953–983.

Rouleau, L. & Seguin, F. (1995). Strategy and organization theories:
Common forms of discourse. Journal of Management Studies, 32,
101–116.

Rouse,M.J. &Daellenbach, U.S. (1999). Rethinking researchmethods
for the resource-based perspective: Isolating sources of sustainable

competitive advantage. Strategic Management Journal, 20, 487–
494.

Rumelt, R.P., Schendel, D.E. & Teece, D.J. (1991). Strategic manage-
ment and economics. Strategic Management Journal, 12, 5–29.

Rumelt, R.P., Schendel, D.E. & Teece, D.J. (1994). Fundamental Issues
in Strategy: A Research Agenda. Boston, MA: Harvard Business
School Press.

Salvato, C. (2003). The role of micro-strategies in the engineering of
firm evolution. Journal of Management Studies, 40, 83–108.

Samra-Fredericks, D. (2005). Strategic practice, “discourse” and the
everyday interactional constitution of “power effects”. Organiza-
tion, 12, 803–841.

Sanchez, R. & Heene, A. (1997). Reinventing strategic management:
New theory and practice for competence-based competition.Euro-
pean Management Journal, 15, 303–317.

Schendel, D.E. (1994). Introduction to the Summer 1994 special issue
– ‘Strategy: Search for new paradigms’. Strategic Management
Journal, 15, 1–4.

Scherer, A.G. (1998). Pluralism and incommensurability in strategic
management and organization theory: A problem in search of a
solution. Organization, 5, 147–168.

Scherer, A.G. (2005). Modes of explanation in organization theory.
In Knudsen, C. and Tsoukas, H. (Eds.), The Oxford Handbook of
Organization Theory. Oxford: Oxford University Press, pp. 310–
344.

Scherer, A.G., Does, E. & Marti, E. (2015). Epistemology. In Mir, R.,
Willmott, H., and Greenwood, M. (Eds.), The Routledge Compan-
ion to Philosophy in Organization Studies. New York: Routledge,
pp. 33–50.

Scherer, A.G. & Dowling, M.J. (1995). Towards a reconciliation of the
theory-pluralism in strategic management – incommensurability
and the constructivist approach of the Erlangen school. Advances
in Strategic Management, 12, 195–247.

Scherer, A.G. & Steinmann, H. (1999). Some remarks on the problem
of incommensurability in organization studies. Organization, 20,
519–544.

Schoemaker, P.J.H. (1993). Strategic decisions in organizations: Ratio-
nal and behavioural views. Journal of Management Studies, 30,
107–129.

Scott, W.R. (1987). The adolescence of theory institutional. Adminis-
trative Science Quarterly, 32, 493–511.

Seidl, D. (2007). General strategy concepts and the ecology of strategy
discourses: A systemic-discursive perspective. Organisation Stud-
ies, 28, 197–218.

Seidl, D. & Whittington, R. (2014). Enlarging the strategy-as-practice
research agenda: Towards taller and flatter ontologies. Organiza-
tion Studies, 35, 1407–1421.

Seth, A. & Thomas, H. (1994). Theories of the firm: Implications for
strategy research. Journal of Management Studies, 31, 165–192.

Shepherd, C. & Challenger, R. (2013). Revisiting paradigm(s) in
management research: A rhetorical analysis of the paradigm
wars. International Journal of Management Reviews, 15, 225–
244.

Short, J.C., Payne, G.T. & Ketchen Jr, D.J. (2008). Research on orga-
nizational configurations: Past accomplishments and future chal-
lenges. Journal of Management, 34, 1053–1079.

Shrivastava, P. (1986). Is strategic management ideological? Journal
of Management, 12, 363–377.

 14682370, 2021, 2, D
ow

nloaded from
 https://onlinelibrary.w

iley.com
/doi/10.1111/ijm

r.12244 by C
ochraneA

rgentina, W
iley O

nline L
ibrary on [17/01/2026]. See the T

erm
s and C

onditions (https://onlinelibrary.w
iley.com

/term
s-and-conditions) on W

iley O
nline L

ibrary for rules of use; O
A

 articles are governed by the applicable C
reative C

om
m

ons L
icense



THE PHILOSOPHICAL FOUNDATIONS OF STRATEGIC MANAGEMENT 181

Sminia, H. (2009). Process research in strategy formation: Theory,
methodology and relevance. International Journal of Management
Reviews, 11, 97–125.

Sminia, H. & de Rond, M. (2012). Context and action in the transfor-
mation of strategy scholarship. Journal ofManagement Studies, 49,
1329–1349.

Smircich, L. & Stubbart, C. (1985). Strategic management in an
enacted world. The Academy of Management Review, 10, 724–736.

Spender, J.C. (1992). Strategy theorizing: Expanding the agenda.
Advances in Strategic Management, 8, 3–32.

Stacey, R.D. (1995). The science of complexity: An alternative per-
spective for strategic change processes. Strategic Management
Journal, 16, 447–495.

Steiner, G.A. (1979). Strategic Planning: What Every Manager Must
Know. New York: Free Press.

Stonehouse, G. & Snowdon, B. (2007). Competitive advantage revis-
ited: Michael Porter on strategy and competitiveness. Journal of
Management Inquiry, 16, 256–273.

Suddaby, R. & Greenwood, R. (2005). Rhetorical strategies of legiti-
macy. Administrative Science Quarterly, 50, 35–67.

Suddaby, R., Seidl, D. & Lê, J.K. (2013). Strategy-as-practice meets
neo-institutional theory. Strategic Organization, 11, 329–344.

Summer, C.E. et al. (1990). Doctoral education in the field of business
policy and strategy. Journal of Management, 16, 361–398.

Teece, D.J. (1990). Contributions and impediments of economic anal-
ysis to the study of strategic management. In Fredrickson, J. W.
(Ed.), Perspectives on Strategic Management. New York: Harper &
Row, pp. 39–80.

Teece, D.J. (2007). Explicating dynamic capabilities: The nature and
microfoundations of (sustainable) enterprise performance. Strate-
gic Management Journal, 28, 1319–1350.

Teece, D.J. (2020). Fundamental issues in strategy: Time to reassess?
Strategic Management Review, 1, 103–144.

Teece, D.J., Pisano, G. & Shuen, A. (1997). Dynamic capabilities and
strategicmanagement. StrategicManagement Journal, 18, 509–533.

Thomas, H. & Pruett, M. (1993). Introduction to the special issue: Per-
spectives on theory building in strategic management. Journal of
Management Studies, 30, 3–10.

Thomas, P. (1998). Ideology and the discourse of strategic manage-
ment: A critical research framework. Electronic Journal of Radical
Organization Theory, 4.

Tranfield, D., Denyer, D. & Smart, P. (2003). Towards a methodol-
ogy for developing evidence-informedmanagement knowledge by
means of systematic review. British Journal of Management, 14,
207–222.

Tsang, E.W.K. & Kwan, K.-M. (1999). Replication and theory devel-
opment in organizational science: A critical realist perspective.
Academy of Management Review, 24, 759–780.

Tushman, M.L. & Romanelli, E. (1985). Organization evolution: A
metamorphosis model of convergence and reorientation. Research
in Organizational Behavior, 7, 171–232.

Vaara, E. (2010). Taking the linguistic turn seriously: Strategy as a
multifaceted and interdiscursive phenomenon. In Joel, A.C.B. and
Lampel, J. (eds), Advances in strategic management vol. 27. Bing-
ley: Emerald Group, pp. 29–50

Vaara, E., Sorsa, V. & Pälli, P. (2010). On the force potential of strategy
texts: A critical discourse analysis of a strategic plan and its power
effects in a city organization. Organization, 17, 685–702.

Vaara, E. & Tienari, J. (2011). On the narrative construction of multi-
national corporations: An antenarrative analysis of legitimation
and resistance in a cross-border merger. Organization Science, 22,
370–390.

Vaara, E. &Whittington, R. (2012). Strategy-as-practice: Taking social
practices seriously. The Academy of Management Annals, 6, 285–
336.

Van de Ven, A.H. (1992). Suggestions for studying strategy process: A
research note. Strategic Management Journal, 13, 169–188.

Van de Ven, A.H., Angle, H.I. & Poole, M.S. (1989). Research onMan-
agement of Innovation: The Minnesota Studies. New York: Harper
& Row.

van Eck, N.J., Waltman, L., Dekker, R. & van den Berg, J. (2010). A
comparison of two techniques for bibliometric mapping: Multidi-
mensional scaling and VOS. Journal of the American Society for
Information Science and Technology, 61, 2405–2416.

Vancil, R.F. & Lorange, P. (1975). Strategic planning in diversi-
fied companies planning process. Harvard Business Review, 53,
81–90.

Vogel, R. (2012). The visible colleges of management and organiza-
tion studies: A bibliometric analysis of academic journals.Organi-
zation Studies, 33, 1015–1043.

Vogel, R. & Güttel, W.H. (2013). The dynamic capability view in
strategic management: A bibliometric review. International Jour-
nal of Management Reviews, 15, 426–446.

Volberda, H.W. (2004). Crisis in strategy: Fragmentation, integration
or synthesis. European Management Review, 1, 35–42.

Vygotsky, L. (1978). Mind in Society: The Development of Higher Psy-
chological Processes. Cambridge, MA: Harvard University Press.

Walsh, J.P. (1995). Managerial and organizational cognition: Notes
from a trip down memory lane. Organization Science, 6, 280–
321.

Weick, K.E. (1995). Sensemaking in Organizations. Thousand Oaks,
CA: Sage.

Weick, K.E., Sutcliffe, K.M. &Obstfeld, D. (2005). Organizing and the
process of sensemaking. Organization Science, 16, 409–421.

Wenzel, M., Danner-Schröder, A. & Spee, A.P. (2020). Dynamic capa-
bilities? Unleashing their dynamics through a practice perspec-
tive on organizational routines. Journal of Management Inquiry.
https://doi.org/10.1177/1056492620916549.

Wernerfelt, B. (1984). A resource-based view of the firm. Strategic
Management Journal, 5, 171–180.

Whipp, R. (1999). Creative deconstruction: Strategy and organiza-
tions. InClegg, S. R.,Hardy, C., andWalter, R.N., (Eds.),Managing
Organizations. London: Sage, pp. 11–25.

Whitley, R. (1984a). The fragmented state of management studies:
Reasons and consequences. Journal of Management Studies, 21,
331–348.

Whitley, R. (1984b). The development of management studies as a
fragmented adhocracy. Social Science Information, 23, 775–818.

Whittington, R. (1989).Corporate Strategies in Recession andRecovery:
Social Structures and Strategic Choice. London: Unwin Hyman.

Whittington, R. (1993).What is Strategy: And Does it Matter? London:
International Thomson Business Press.

Whittington, R. (1996). Strategy as practice. Long Range Planning, 29,
731–735.

Whittington, R. (2003). The work of strategizing and organizing: For
a practice perspective. Strategic Organization, 1, 117–125.

 14682370, 2021, 2, D
ow

nloaded from
 https://onlinelibrary.w

iley.com
/doi/10.1111/ijm

r.12244 by C
ochraneA

rgentina, W
iley O

nline L
ibrary on [17/01/2026]. See the T

erm
s and C

onditions (https://onlinelibrary.w
iley.com

/term
s-and-conditions) on W

iley O
nline L

ibrary for rules of use; O
A

 articles are governed by the applicable C
reative C

om
m

ons L
icense

https://doi.org/10.1177/1056492620916549


182 RABETINO et al.

Whittington, R. (2004). Strategy after modernism: Recovering prac-
tice. European Management Review, 1, 62–68.

Whittington, R. (2007). Strategy practice and strategy process: Family
differences and the sociological eye.Organization Studies, 28, 1575–
1586.

Whittington, R. (2010). Giddens, structuration theory and strategy
as practice. In Golsorkhi, D., Rouleau, L., Seidl, D., and Vaara, E.
(Eds.), Cambridge Handbook of Strategy as Practice. Cambridge:
Cambridge University Press, pp. 109–126.

Whittington, R. (2018). Greatness takes practice: On practice theory’s
relevance to “Great Strategy”. Strategy Science, 3, 343–351.

Whittington, R. & Cailluet, L. (2008). The crafts of strategy. Long
Range Planning, 41, 241–247.

Williamson, O.E. (1975). Markets and Hierarchies: Analysis and
Antitrust Implications. New York: Free Press.

Willmott, H. (1993). Breaking the paradigm mentality. Organization
Studies, 14, 681–719.

Willmott, H. (2005). Organization theory as a critical science: The
case of “new organizational form”. In Knudsen, C. and Tsoukas,
H. (Eds.), Organization Theory as Science: Prospects and Limita-
tions. Oxford: Oxford University Press, pp. 88–112.

Wittgenstein, L. (1951). Philosophical Investigations. Oxford: Basil
Blackwell.

Wolf, C. & Floyd, S.W. (2013). Strategic planning research: Toward a
theory-driven agenda. Journal of Management, 43, 1754–1788.

Zupic, I. &Čater, T. (2015). Bibliometricmethods inmanagement and
organization. Organizational Research Methods, 18, 429–472.

How to cite this article: Rabetino R, Kohtamäki
M, Federico JS. A (Re)view of the philosophical
foundations of strategic management. Int J Manag
Rev. 2021;23:151–190.
https://doi.org/10.1111/ijmr.ijmr12244

Appendix

The above-listed theories coincide with the theories
pointed out by previous review studies as themost relevant
in strategic management (Furrer et al. 2008; Kenworthy
& Verbeke, 2015; Nerur et al. 2008; Ramos-Rodríguez and
Ruíz-Navarro, 2004). However, understanding the man-
ner in which researchers construct the ‘world of strategy’
based on the different assumptions that they attach to their
strategic realities (Rasche, 2008, p. 3) is a necessary step in
the identification of paradigms. Accordingly, Table 3 sum-
marizes the basic assumptions included in the ‘Kuhnian’
model problem of the above-identified approaches to strat-
egy (Tables A2 and A3 in the Appendix offer an in-depth
look at the basic assumptions that underlie the endoge-
nous approaches).
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